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MERCHANDISING M N 


YOU CAN MAKE 
BETTER FEEDS 
WITH DOUGHBOY 
CONCENTRATES 


Doughboy 32% Dairy 
Concentrate is packed 
with that extra protein 
punch necessary for max- 
imum milk production. 


Doughboy 16% Dairy Mo- 
lassie is a sweet feed 
which gets results for the 
dairyman and is easy to 
sell. 


100 LBS. NET 


Doughboy 32% Mash 
Concentrate contains vi- 
tamins A, B, D, E, F, and 


Don’t worry about vitamins, minerals and 
balanced in proteins and 

proteins. You'll find them all in Doughboy minerals. 

concentrates — all perfectly balanced so that 

your mixed feeds, made the Doughboy way, 

will assure satisfactory results for your feed- 

ers. Write for full information about the 

Doughboy franchise. It will enable you to ———— 


make better feeds and bigger profits. 
cially to produce healthy 


pigs and plenty of profit- 
able pork. 


Merchandising Assistance 


Waiting for customers to come to you is just 
as old fashioned as barn floor feed mixing. 
That’s why the Doughboy franchise in- 
cludes sales, advertising and promotion plans 
to bring increased business to all Doughboy 
dealers. This is a tested and proved mer- 
chandising program. It will pay you to 
investigate. 


100 LBS. NET 


DOUGHBOY CONCENTRATES may be shipped in mixed cars 
with feeding rolled oats, feeding oat meal, whole oat groats, steel cut 
oat groats, pulverized barley, ground barley, steel cut wheat, puffed 
wheat, Doughboy feeds and flour and many other ingredients used by 
feed dealers and manufacturers. All items are available for prompt 
shipment in straight or mixed cars. Write or wire for samples and 
prices. 


DOUGHBOY MILLS, INC. 
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Just Completed 


For the 


Farmers- 
Merchants 
Milling Co 


Glencoe, Minn. | 


HEN the Farmers-Merchants Milling Co. 
decided to build, a great deal of thought 4 
was given to the type of equipment to install and | 


where to install it—due to limited building space. 


The result was that Strong-Scott equipment 
was used and nothing was installed on the first 


floor—everything being installed overhead. 


Installed therein is such Strong-Scott equip- 


View Showing 


| ‘ | Molasses Feed Mixer ment as Valve Fittings; Triple Action Dry Feed 
—— $ Mixer; Drives; Molasses Feed Mixer; Pneumatic 
Dump; Corn Cracker and Grader, etc. 
Send for full information on our equipment 


before you build or remodel. It will be sent 
promptly and you incur no obligation. 


Everything Jor Every Mill, Elevator 
and Feed Plant é 

The Strong-Scott Mf§ Co. 


FRED H. CHASE, Representative 
pe a. Box 124 Oshkosh, Wis. Telephone 8187 
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Circulation Manager 


CALE-MANNA can create new customers for 
you — and HOLD them. Send for “PHOTO- 
GRAPHIC PROOF” and “WHAT MAKES 
CALVES GROW” today. These folders will tell 
you why Calf-Manna is a new development in 
feeding young stock. Dealers all over the United 
States are learning that it pays to push Calf-Manna. 
Get the story—send for your free copies today. Write 


Albers Bros. Milling Co., Dealer Service Department, 
Oconomowoc, Wisconsin; or Seattle, Washington. 


POPULAR ALL OVER THE WORLD 


BUSINESS! 


FRANKE GRAIN CO. 


ESTABLISHED 1892 


Jobbers of... 
Wheat @nan 
Wheat Middlingas 
Rye Middlings 
Malt Sprouta 
Gnewens Grains 
Linseed Meal 
Soybean Meal 
Oatfeed 


GRAIN AND STOCK EXCHANGE 


MILWAUKEE 


FOR SATISFACTORY RESULTS 
IN EVERY BRANCH OF 

THE GRAIN BUSINESS 

TRADE WITH 


INCORPORATED 


MINNEAPOLIS AND ALL 
PRINCIPAL TERMINAL MARKETS 


Special Attention Given To Barley 
And All Feed Grains Shipped To 


MILWAUKEE 


Read the Cargill Crop Bulletin 


| STEPPED MY 
PROFITS UP $20 
A TON WHEN | : 
BEGAN MAKING x 
MY OWN PREPARED 
FEEDS AND CONCENTRATE. 
UNDER THE JERSEE PLAN: 


The Jersee Plan tells you how you can establish a 
profitable feed business in your community under your 
own trade name... how you can make your own pre- 
pared feeds and concentrates with JERSEE BALANCER, 
the vitamin concentrate that goes twice as far as other 
supplements. Powdered. Free-flowing. Easy to mix. 
Get complete details of The Jersee Plan before you 
register your feeds for 1940! Write at once! 


THE JERSEE COMPANY, MINNEAPOLIS, MINN. 


JERSEE BALANCER 
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POULTRY FEED BUSINESS 
STARTS with BABY CHICKS 


Sell the baby chick starter and you will be first in line for the 
growing and laying mash business. This makes it doubly import- 
ant that you handle a superior chick starter — one that is scien- 
tifically blended from the best quality ingredients obtainable to 
assure every nutritional factor that will contribute to the growth, 
health and vigor of the baby chicks. 


Scientifically Balanced 


ARCADY COMPLETE CHICK STARTER is a complete ration 
in every respect. It is a good balance of all the necessary food 
elements, including the essential vitamins and minerals, needed 
for fast, sturdy growth and uniform development. ARCADY 
COMPLETE CHICK STARTER is reenforced with ADM Cold- 
Pressed Wheat Germ Oil to assure adequate vitamin E for 
growth and complete sexual development. 


Safe --- Dependable --- Uniform 


Back of ARCADY COMPLETE CHICK STARTER is a huge, 
modern mill with unsurpassed blending and laboratory facilities. 
Fine equipment plus more than 25 years experience successfully 
blending laboratory-tested, farm-proved ARC ADY feeds for 
livestock and poultry assure you that ARCADY COMPLETE 
CHICK STARTER will produce the kind of results for your 
customers that will make your store headquarters for all feed 
requirements. 


Arcady’s attractive premium offer 
will result in more 
steady business for 
you. 


223 W. Jackson Blvd. 


LABORATORY 
TESTED 


TESTED 


Sales Helps That Are 
Tested Business-Getters 


WRITE for your free personal copy of this 
book. It illustrates and describes one of the 
most complete and effective merchandising 
programs ever offered to sellers of poultry 
feeds and baby chicks. 


ARCADY 


FEEDS 


For All Live Stock and Poultry 


>| ARCADY. FARMS MILLING CO. 


Chicago, 
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worst pitfall in business is 


Credit 


warns veteran ohio feed dealer 


. H. BUEHRLE Co., Youngs- 

town, Ohio has been in busi- 

ness since 1869 and has un- 
dergone many trade experiences. 
This retail concern knows where 
many dangerous pitfalls are and 
one of them is the lax granting of 
credit. 

“It seems to me that careless 
credit conditions grow worse rather 
than better”, declared Mr. Buehrle. 
“Let the trade press, the feed travel- 
ing salesmen, and the literature of 
the commercial feed manufacturers 
emphasize the importance of more 
conservative credit management 
and some good may be accomplish- 
ed. A lax feed dealer in a town 
can make it difficult on competitors 
who desire to operate their stores 
on a sound business basis.” 

“We are in too great a hurry in 
opening credit accounts. One thing 
is certain. Dealers who let every 
Tom, Dick, and Harry carry off their 
feeds will eventually fall into the 
pit they have dug for themselves. 
Avoid the tenant farmer unless the 
landlord will stand good for him. 
Keep a close watch on the books. 
Otherwise accounts will slip up on 
you and be so big before you real- 
ize it, that you cannot collect them.” 

“Many conditions combined to 
make 1939 a bit slow as a commer- 
cial feed year for us”, continued Mr. 
Buehrle. “We went far under our 
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own records of some time back but 
still disposed of 2,000 tons of com- 
mercial brand of feed we handle. 
When business was livelier we pub- 
lished a house organ and this was 
really fine publicity but this has 
been temporarily discontinued. For 
some time we have stressed the use 
of local newspaper space and of 
direct mail pieces. Our commercial 
feed manufacturer has cooperated 
splendidly in advertising, furnishing 
interesting books, well-written pam- 
phlets, etc. in liberal quantities. 

Mr. Buehrle is a firm believer in 
staging farmers’ meetings as a 
means of popularizing commercial 
feeds and their efficient use. He is 
of the opinion that this feature will 
continue to grow in popularity with 
dealers and feed companies work- 
ing together. 

“Our gathering last year attract- 
ed an attendance of 240 people”, he 
explained. “Rent of the meeting 
place, cost of the entertainment and 
all totaled only about $70.00. It 
meant some work and planning but 
the whole affair was very much 
worthwhile as it made us a number 
of new customers. We advertised 
ithe meeting largely by personal 
contact, although we used postal 
cards, too.” 

Mr. Buehrle is also a believer in 
neat, well-kept feed store and mill 
premises. He thinks the effort and 


expense involved in clean-up, 
paint-up and dress-up work around 
feed store or mill pays good divi- 
dends. He takes pride in his sam- 
ple display room which is large 
and well lighted. 

Mr. Buehrle operates grinding 
and mixing facilities. He charges 15 
cents for grinding and 5 cents for 
mixing. Deliveries of feed are made 
daily within a radius of 15 miles 
of Youngstown. This is greatly ap- 
preciated by farmers especially in 
busy seasons of the year. 

“Business in general and the feed 
business in particular is looking at 
things more through the eyes of 
service than ever before”, Mr. 
Buehrle declared. “I think that’s 
very good. It accounts for our farm 
visitations, our service man and 
outside salesman. Some of the prob- 
lems we have to assist farmers with 
involve the matter of poultry and 
general livestock health. This leads 
to stocking poultry and other recog- 
nized remedies.. We've found the 
remedy business popular and profit- 
able with both brands we handle 
and the profit made on this mer- 
chandise is very satisfactory.” 


@ JOHN JOUNO, manager, feed depart- 
ment, Stratton Grain Co., Milwaukee, is 
now in Florida enjoying a winter vacation. 
He is located at the George Washington 
hotel, West Palm Beach. 
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BANK 


BALANCE: 


z 
< 
pe @ Good chick starter is a money maker and modern 
. formulas deserve to be called “good” for many reasons. 
0 128 25 3.75 5.0 625 75 875} Not the least of these is their usual content of high 
PER CENT ORY SKIMMILK 
erade dry skim milk. 
6 Body weight. feed consumption and feed efficiency in- 
” 
crease with increasing amounts of dry skim milk in all- 
125 25 3.75 5.0 625 7.5 8.75 
PER CENT DRY SKIMMILK mash rations fed chicks during the first 10 weeks. Con- 
a 
<i crete evidence is shown in these charts based on recent 
So extensive investigations at a leading experiment station. 
” 
as 375 50 625 75 67s} Greater gain in weight and particularly the greater gain 
mt PER CENT DRY SKIMMILK 
per pound of feed consumed means more profit for the 
’ poultryman. Greater feed consumption results in more sales for the feed 
3 dealer and manufacturer. Using ample amounts of dry skim milk pays all 


rf along the line. There is no substitute for dry skim milk results in starting 


chicks profitably. 


Our Feed Service Department will be glad to help you with any questions about 


the use of milks in chick starters and other feeds. No obligation, of course. 


AMERICAN DRY MILK INSTITUTE, INC. 
221 NO. LA SALLE ST., CHICAGO 
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Four Bags Bran 


started al held on way to 
successful feed business 


T'S a far cry from hacking meat 

on a butcher's block to opera- 

ting a successful feed business. 
But Al Held, Jackson, Wis., doesn’t 
think so. 

Back in the late 20's he operated 
a thriving meat market and includ- 
ed in his job, of course, was the 
slaughtering and drawing of thou- 
sands of chickens and other types 
of poultry. 

Things were going well until the 
local bank failed. And with it tum- 
bled Al Held’s meat market. 

With $600.00 in cash and an old 
car as security he started a combin- 
ed butcher shop and grocery store. 


The farm trade which had liked 
him and his service so well remain- 
ed loyal, and Al began his come- 
back. 

The thought of engaging in the 
feed business was remote from his 
mind. But more and more customers 
began asking him why he didn't 
handle bran so that they could take 
a bag or two home with them after 
they had bought their groceries and 
meat. Being accommodating at all 
times, Al finally had four bags de- 
livered to his store. They vanished 
like hail in a blazing July sun. More 
sacks were stocked, more were sold 
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and before he knew it, Al Held was 
in the feed business. 

Bran began crowding out the gro- 
cery and meat departments so a 
new building was constructed, and 
a line of commercial feeds was add- 
ed. Mr. Held soon discovered that 
the feed business was more com- 
plicated than the mere stocking of 
merchandise. Farmers began ask- 
ing him about their own problems. 
They wanted to know what was 
wrong with their sick hens. 

So Al Held began slaughtering 
birds and taking them apart. And 
that’s where his experience as a 
butcher proved profitable. It was 
easy for him to recognize different 
organs and judge which was dis- 
eased. He supplemented his prac- 
tical experience with study, and 
soon became recognized as an ex- 
pert poultry disease analyst. 

Recently he held a meeting for 
farmers and asked them to bring 
their sick hens. The weather was 
bad but more than 100 customers 
attended. It was far into the night 
before Mr. Held and a representa- 
tive from the poultry remedy firm 
whose line he handles completed 
dissecting the birds. Everybody 
went home satisfied, and the days 
that followed resulted in a big vol- 
ume of business in poultry remedies 
and feeds. 

Mr. Held is a firm believer in let- 
ting results prove his claims. He 
works closely with the large feeders 
to see that they follow the program 
he suggests. Careful records are 
kept and the customer is definitely 
convinced that using Held’s brand 
of feeds pays real dividends. 

“The pencil is far better than the 
tongue in convincing prospects,” 
Mr. Held declares. 

That this energetic Jackson, Wis., 
dealer really knows how to sell feed 
is proven by the fact that he ranked 
first for two years in the state for 
the largest number of cars sold for 
his manufacturer. 


MACHINERY installations at 
Al Held's plant are shown 
above. At left is Mr. Held 
seated at his desk. 


Each spring an incubator is set 
up in the grocery store which is 
located adjacent to the feed plant. 
Baby chicks are sold and purchases 
made by customers are carefully 
recorded so that a follow up in 
selling him feeds can be made. 

After he had stocked his plant 
with commercial feeds and other 
ingredients, Mr. Held realized that 
a grinding and mixing service was 
essential if he expected farmers to 
continue coming to his establish- 
ment. Accordingly, he installed a 
Prater Blue Streak grinder equip- 
ped with a 60 hp. electric motor 
and a Haines l-ton vertical mixer 
driven by a 5 h.p. motor. He con- 
siders this equipment a decided ad- 
vantage to his business. Eight cents 
a bag is charged for grinding. A 
Prater corn cutter was recently pur- 
chased and is being installed. 

The grinder is located in the 
basement and the mixer is installed 
so that sacking can be done at floor 
level and loaded onto farmers 
trucks from the outside platform. 
Stocks of feed and ingredients are 
kept in the rear of the plant. In 
addition to maintaining a large vol- 
ume on poultry and dairy feeds, Mr. 
Held is now rapidly building up 
sales on hog rations. 
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the 
VITAMIN 


New... in one purchase — you can buy 


Vitamin D and milk’s B-G group of vitamins. 


GET BIG 


HATCHES 


ACTOFLAVIN is necessary for 
biggest hatches. 


The need of extra Vitamin D 
for laying hens is well established. 


Flaydry Lactoflavin Supplement 
With Vitamin D dependably pro- 
vides these two important factors. 


Lactoflavin in the laying hen’s 
ration determines toa great extent 
the ability of eggs to hatch out 
vigorous chicks—and the livability 
Ms baby chicks after hatching. 


Experiment stations have 
proved that many practical rations 
may not poe enough Lacto- 
flavin for biggest hatches. In tests 
at California Agricultural Experi- 
ment Station the addition of 
Lactoflavin to a typical practical 
mash produced marked increases 
in hatchability. 

See that the feeds you sell have 
Lactoflavin and Vitamin D in 
amounts required for big hatches. 
Use ready-to-mix Flaydry With 
Natural Vitamin D in your poul- 
try mashes. 


HATCHABILITY 


Nouw...you can mix Vitamin D 
into feeds much easier by pouring 
accurate amounts out of a bag in- 
stead of handling liquids from bar- 
rel or drum. Borden offers you, in 
ready-to-mix, dry form, A. O. A. C. 
natural fish liver oil Vitamin D 
units, scientifically combined with 
Flaydry Lactoflavin Supplement. 


We manufacture Flaydry Lacto- 
flavin Supplement With Natural 
Vitamin D to your own specifica- 
tions. We test the potency, check 
the results, and give to each pur- 
chaser a certificate of guarantee 
that the A. O. A. C. chick units 
of Vitamin D specified are con- 
tained in each lot shipped. Under 
this plan you can lower your oil 
inventory investment and still be 
protected on spread shipments as 
to price. 


Order and mix your Vitamin D 
the easy way! Write for full infor- 


mation. 


EGG PRODUCTION 


HE BORDEN COMPANY 


Special Products Division 
350 MADISON AVENUE, NEW YORK, N. Y. 


Employees Must Get 
Tax Receipts 


Receipts must now be issued to employ- 
ees for money taken out of their wages 
for social security taxes. The new require- 
ment went into effect January 1. 

Formerly the employer was only re- 
quired to furnish his workers with a nota- 
tion which would permit them to check 
the accuracy of the deduction. This could 
even be included on a pay check which 
eventually made its way back to the 
employer. 

Now the law specifically stipulates that 
the employer must furnish a statement that 
is suitable to be retained by the employ- 
ee. In addition to the amount of tax de- 
ducted the receipt must show the name of 
the employer, name of the employee, peri- 
od of time covered by the receipt and the 
total amount of wages paid to the employ- 
ee during this period. 

Employers must furnish such receipts at 
least once a year. They may, however, 
issue them quarterly, monthly or every 
pay day if desired. The receipt must be 
given to the employee within two months 
after the end of the pay period which it 
covers and in any case when the employ- 
ee leaves the job. 

A penalty of $5.00 for each willful viola- 
tion of the law is’ provided. 

@ JOHN BOLGER, manager, McHenry 
County Farmers Cooperative Association, 
West McHenry, Ill., in addition to operat- 
ing a successful feed business, is now busy 
running the affairs of his home town. He 
has served as alderman for many years 
and during the absence of the mayor who 
is on a vacation trip is acting in this 
capacity. 
@ M. E. SHURTLEFF, the Shurtleff Co., 
Elgin, Ill., returned recently from a trip 
through the New England States. His mis- 
sion was a tour of leading prep schools 
as a delegate from his home town. 
MORE CATTLE ON FEED 

The total number of cattle on feed in 
the United States is the largest in recent 
years and among the greatest in the last 
two decades. For the corn belt as a whole 
the number of cattle on feed is 12 per 
cent larger than that estimated for Janu- 
ary of last year. Wisconsin shows an in- 


crease of 10 per cent over a year ago. 


BETTER MILK MARKET 

Improvement in business employment 
and payrolls has created an increase in 
the consumption of fluid milk and a 
strengthening in the prices of manufactured 
dairy products. Butter prices in December 
were the highest in 21 months. Milk pro- 
duction in January was about 2 per ceni 
above the previous high for that date but 
even with this increase in production, the 
total output of principal manufactured 
dairy products is somewhat below the 
peak for this season of the year. Prices 
of manufactured dairy products during the 
remainder of the winter and during the 
coming summer are expected to average 
decidely higher than in the same period of 
1939. 
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PENNY WISE, AND Wisconsin farmers, as represented by the cabbage 
POUND FOOLISH growers of Kenosha and adjoining counties, are a 
peculiar lot. Wheras the vegetable growers of many sections of the country 
voluntarily operate under marketing agreements controlling all their ship- 
ments to the various markets, the Wisconsin cabbage farmers demand “free 
trade’’ including the privilege of selling to unlicensed gypsy truckers. 


More than 150 of them, meeting at Madison recently, adopted a resolution 
condemning the new Wisconsin law to license and regulate itinerant mer- 
chant truckers. They maintain that the gypsies pay them more money for 
their cabbages than the regularly established car lot shippers — 


And sometimes they do! But over any period of time, it’s the truckers that 
break the market and reduce the general level of prices paid to all farmers. 


A classic example of how this is done many be found in the records of 1937 
which was a short crop cabbage year. The farm price for cabbage opened 
up at $18.00 per ton and should have gone higher but long before the end of 
the season, due to the truckers, had dropped to $8.00. 


Here's the arithmetic. An established shipper fills an order for a car of 
cabbage for a produce firm in St. Louis. Adding a handling charge and freight 
to the $18.00 paid the grower the cabbage cost $28.00, f.0.b. St. Louis. The 
same day one or more gypsies bring cabbage to St. Louis which they are 
willing to sell for $26.00 and for which they may have paid the farmer $19.00. 
So far, the farmer gains through his sales to the gypsies. 


Several days later, however, the established shipper tries to sell another 
car of cabbage to his St. Louis customer but St. Louis will now only pay $26.00 
for Wisconsin cabbage. The shipper consequently is forced to reduce his 
price to the buyer — and also to the grower. The truckers too then pay less 
and again reduce the price level at St. Louis or at whatever market to which 
they may choose to travel. The repetition of this procedure reduced the price 
of cabbages from $18.00 to $8.00 per ton in 1937. It does the same, more or 
less, for cabbages, potatoes, raspberries and all other farm produce every 
year. 


Who was it that years ago wrote something about not being “penny wise 
and pound foolish”? The source doesn’t matter but we do recommend the 
thought to our Wisconsin friends, the cabbage growers. 


THE FEED BAG — February, 1940 


4 
i 
| 
f 
q 


Bulk Garden Seeds 


prove profitable item 
for pennsylvania store 


ORE than five tons of gar- 
den seeds are sold each 
year at Weaver's store, 


Easton, Pa., which has become one 
of the largest retail seed distribu- 
tors in the eastern part of the state. 
During the peak selling season in 
April as many as a thousand seed 
sales are made in a single day. 

Seed sales in this store have in- 
creased each year and before the 
present seed season opened a stock 
of 10,000 pounds had been in the 
warehouse for some time. 

“We attribute our growing seed 
business to the seed catalogs which 
we issue each year,’ Oscar Hahn, 
owner and manager explained. 
“These seed catalogs are furnished 
by the seed growers and bear our 
imprint. We mail them to a selected 
list of customers.” 

In preparation for the seed selling 
period, Hahn opens a 20-foot sec- 
tion of counters in the rear of the 
store and on top of this counter is 
placed a specially constructed bin 
section that holds more than 200 
varieties of seeds in bulk. 

While the store also has a full 
assortment of packaged seeds on 
which it does a large business, 
Hahn finds that most people prefer 
to buy their seeds from the bulk 
bins. 

Inside each bin is a colored pic- 
ture of the plant to make customer 
selection easy and a scale is kept 
near by for quickly weighing 
purchases. 

“There are two reasons why peo- 
ple prefer to buy seeds from the 
bins,” Hahn said. “They seem to 
feel more fully satisfied if they can 
see the seeds and feel them and 
they also like to see the scales tip 
to show that they are getting full 
weight when they buy an ounce 
or a pound of seed. 

“We never skimp when weighing 
out seeds and always see that the 
scale beam tips upward instead of 
just balancing. While this method 
of weighing seeds accounts for a 
shrinkage of a few per cent, we 
take this into consideration when 


pricing the seeds. If we add 10 per © 


cent for this shrinkage we are fully 


covered and do not have a loss on 
account of giving a little excess 
weight. 

“Another reason why we do a 
large seed business is because we 
have the varieties our customers 
want. They tell us that we have 
the largest assortment of seeds they 
have seen anywhere. In seeds, as 
in any other line, we find it neces- 
sary to carry an adequate stock. 
Without a good stock it is hard to 
do volume business in any line.” 

Hahn also emphasized the im- 
portance of selling nothing but the 
best quality seeds, stating that 
quality determines to a large ex- 
tent the volume of repeat business 
that may be expected. 

“The use of cheap seeds to meet 
price competition shoulld be avoid- 


ed at all times,” he said. “A con- 
stantly growing seed business can- 
not be developed on a purely price 
basis. There aren't many people 
who believe that good seeds can be 
bought as cheaply as poor seeds, 
and most customers are willing to 
pay a fair price for seed rather 
than waste their time and labor 
trying to raise something from 
cheap seed.” 

The sale of seed to a customer 
naturally opens the way for sug- 
gestions on garden tools and fertil- 
izer. Sales of these related items 
show that each year’s increase in 
seed volume is followed by a sim- 


ilar increase on fertilizer and tools. 

@ ALBERT ZUTTER, Zutter Elevator Co., 

Chippewa Falls, Wis., is enjoying a vaca- 

tion in California. 


Swinging on the Barnyard Gale 


Z| 


“Doggone it! Looks like I'll be an only child. I think they've blown a tuse.” 
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Only the chicks that Jive build your feed sales. 
Healthy chicks—chicks that grow and thrive—pay 
profits to both their owners and to feed manu- 
facturers. 


Vitamins A and D help chicks live—help them get 
a good start in life—help them to build bodies and 
grow. The dependability of these vitamins A and 
D in your feeds is all important. 


You can be sure of a dependable vitamin potency 
when you use EXADOL “800 D’’*—Squibb’s new 
high potency A and D oil. Exadol “800 D” has a 
guaranteed potency of 6,000 (or more) vitamin A, 
U.S.P. XI units per gram, and 800 (or more) vita- 
min D, A.O.A.C. chick units per gram. The guar- 
anteed vitamin A potency of Exadol “800 D” is 
about ten times, and the vitamin D potency is 
nearly ten times, the minimum requirements for 
a U.S.P. cod liver oil. 


Exadol “800 D” is not only a dependable source 
of vitamins, but it is economical. One drum of 
Squibb’s new Exadol ‘800 D” is equal in vitamin 
A and D potency to two drums of 400 D oil. Stor- 
age space is cut in half. Freight and labor costs are 
reduced. That means a reduction in the cost of 
fortifying your feeds. 


This year, let the dependability and economy of 
Exadol “800 D” help you make bigger sales of 
starter and growing mashes. Exadol “800 D” is 
offered on contract at firm prices, for 3 months 

delivery. Start building to-morrow’s extra sales 


now. Write for full facts. 


WHERE TO BUY 
EXADOL’800D’ 


Eastern Sales Agents Mid-Western Sales Agents Please send your new Portfolio,“Squibb’s Contribution 


THE O. K. COMPANY THOMPSON-HAYWARD CO. to Vitamin Feeding.” I understand this places us ma 
Atkins & Durbrow, Inc. 


165 John Street, New os 29th and Southwest Blvd. no obligation. 
1524 Western Ave.,Chicago Kansas City, Mo. 


E. R. SQUIBB & SONS FB-2 
Veterinary and Animal Feeding Products Division 
745 FIFTH AVENUE, NEW YORK CITY 


Name. 


ghey Pacific Coast Sales Offices 
Los Angeles; Col. San Francisco, Cal. — Seattle, Wash. 


City State 


THE FEED BAG — February, 1940 a 13 ° 


f 
A trademark of E. R. Squibb & Sons 
£ sons 
SQUIBB — a name you can trust 
‘ 
: 
- 


Convention 


ALTER BECK, Shelbyville, 
was re-elected president of 
the Indiana Grain Dealers 


association to climax a successful 
39th annual convention held at the 
Columbia club, Indianapolis, Janu- 
ary 29 and 30. Mr. Beck led a com- 
plete slate of holdover officers of 
the association who were retained 
for the second successive year. 

C. T. Wilson, Sulphur Springs, 
was again named vice president; 
R. B. McConnel, Indianapolis, treas- 
urer, and Fred K. Sale, secretary. 
Four new directors were also 


named to succeed those retiring at 
the convention. They include L. A. 
Garner, Lawrenceburg; J. O. Pape, 
Fowler; H. E. Miller; Bainbridge, 
and Claude Record, Indianapolis. 

Directors retired from office were 
Lee Evans, Remington; F. R. Gar- 


by ELDON ROESLER 


ver, Boggstown; C. S. Weirick, Ind- 
ianapolis, and Lowell Hutchinson, 
Arlington. 

The meeting was well-attended 
and proved to be one of the most 
interesting in recent years. More 
than 500 persons jammed the ball- 
room of the Columbia club to at- 
tend the annual banquet on the 
evening of the first day and every 
one of the business sessions boast- 
ed a large attendance. 

The convention opened Monday 
morning as President Beck called 
the members to order and introduc- 
ed George L. Denny, president, 
Indianapolis Board of Trade, who 
welcomed the convention delegates. 

In his talk, Mr. Denny discussed 
current problems and stated that 
“taxes are a troublesome burden 
today.” He declared that trading 
is no longer a matter of barter and 
sale due to the fact that the govern- 
ment has gone into regulation of 
business beyond the public good. 
Mr. Denny maintained that busi- 
ness was capable of regulating it- 
self without government assistance 
and that businesses which follow 
the policy of service and fair deal- 
ing will in the end survive. 

In his annual address, President 
Beck pointed out that good will is 
ithe one and only asset that com- 
petition cannot undersell or destroy. 
He pointed out the numerous pre- 
dictions for a prosperous 1940 which 


SCENES at recent Indiana con- 
vention. Top — Miss Eva True, 
registers Vice President C. T. 
Wilson, Sulphur Springs, as 
Secretary Fred K. Sale looks 
on; center, left to right—John 
L. Richardson, advertising man- 
ager, Allied Mills, Inc.; George 
L. Denny, president, Indianap- 
olis board of trade, and Presi- 
dent Walter Beck, Shelbyville; 
lower—W. W. Cummings, sec- 
retary Ohio association, and 
Bob Crawford, Oyster Shell 
Products Corp. 


have been made and thanked the 
members for the cooperation they 
had given him as president. 

Secretary Sale pointed out that 
the association had passed its quota 
of 50 new members in 1939. He 
reported that through the efforts of 
19 association boosters 54 new 
members were obtained. He listed 
the total membership as 484 at the 
time of the 1939 convention. During 
the year 14 firms ceased business, 
3 resigned and 18 were suspended 
for non-payment of dues, making 
a total of 35. 

“Today, with the 54 new mem- 
bers, the association rolls stand at 
503 members,” Secretary Sale point- 
ed out. He stated that this is the 
largest membership in the 39 year 
history of the association. He also 
reviewed the numerous accomplish- 
ments of the organization in the 
legislature, district meetings and 
assistance in labor troubles. 

A. S. Carter, chief seed inspector, 
Purdue university, Lafayette, point- 
ed out the provisions of the new 
Federal Seed Act which went into 
effect February 5. He declared that 
the biggest improvement in the new 
law is that it provides for a definite 
label on seeds in inter-state com- 
merce and requires certain informa- 
tion on the tag. 

Mr. Carter told the dealers that 
when they buy seed from a farmer 
they should have him sign a cer- 
tificate, provided by the govern- 
ment, in which the farmer certifies 
the kind of the seed he is selling. 
The dealer should save a sample 
of the seed with the certificate in 
case it is sold across state lines, 
according to Mr. Carter. 

“Reliable, legitimate seed dealers 
have nothing to fear from the new 
seed act,” Mr. Carter said. “The law 
is designed, instead, to help good 
dealers and regulate the bad ones.” 

The Monday afternoon session 
was launched by E. H. Sexauer, 


(Continued on Page Fifty) 
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Why not have the 


VITAMIN 


BEHIND YOUR BRAND ... AS PART OF IT? 


GET MORE FOR 
YOUR MONEY 


If you are making quality 
mashes and feeds, you are 
probably paying the same for 
2 or 3 vitamins, when you could 
have Vitamelk’s 11 vitamins 


IN 1 EASY STEP... 
VITAMELK GIVES YOU... 


11 Vitamins 
e COD LIVER OIL vitamin ....... ........ A 


2 e COD LIVER OIL vitamin ............... D 
and 5 essential rare minerals — yitamelk ly 
16 sales points for you to use Potent - econ G 
against competition. e YEAST vitamin B 
VITAMELK i is een to USE e WHEAT GERM OIL vitamin............. E 
free flowing 
e FILTRATE FACTOR, NICOTINIC ACID 
It takes only from 2 to 10 pounds of Vitamelk e ANTI-GIZZARD EROSION FACTOR 
to reinforce mashes and feeds (amount depends : 
on the type and purpose of the feed). 5 Essential Rare Minerals 
And when you use Vitamelk, then you can e IODINE « IRON 4 
capitalize on the Entire Vitamin Story—makes e MANGANESE © COPPER 


selling easier. e SULFUR 


HOLD DOWN THE COST OF 16 Selling Points — In One Easy Step | ‘ 
YOUR FEEDS AND MASHES : 


The Vitametk  JAWE’S VITAMELK COMPANY 


al includes several DIVISION OF DAWE'S PRODUCTS COMPANY 
formulas for most “Pioneers of Vitamin Concentrates Since 1926" 
kinds of mashes and 4800 S. RICHMOND ST., CHICAGO LONDON, ENGLAND 


feeds. That's so you 


can use more of those TEAR OUT AND MAIL THIS COUPON NOW! 


ingredients which, in a i 

 Dawe’s Vitamelk Co. Dept. 20-F 

Free to Vitamelk users. YOUT particular local- : 4900 S. Richmond St. : 

This manual contains 68 ; icago, Illinois 

formulas ier, mixing ity, you can buy the I Mix Feeds ( ) I Am a Feed Dealer ( ) 
Please send me full information on putting the entire vitamin story 

mothes and supplements. cheapest. g behind my brand. Also Vitamelk sales plan. ; 

Your territory might still be open. You might ys Your Name , 

as well have the Entire Vitamin Story behind B Address ............ ' 

your brand instead of just part of it. i State ~ 

L 
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THREE NEEDED MINERALS 
EASILY MIXED INTO FEEDS 


The easy way to add Calcium, Manganese and Iodine to poul- 
try or dairy feeds is The Lime Crest Way. You can purchase 
straight Lime Crest Calcite Flour for Calcium or on your specifi- 
cations we will add either Manganese or Iodine, or both. 

Exactness in parts per million, or ounces per ton, is accom- 
plished The Lime Crest Way because of thorough and more even 
distribution of Manganese and lodine in the final feed. There is 
economy in adding minerals to feeds The Lime Crest Way. 


ODIZED, MANGANESED AND 
MANIODIZED CALCITE FLOUR 


The total amount of Manganese and 
Iodine required per ton of final feed is but 
a few ounces. The task of distributing these 
ingredients uniformly at the rate of a frac- 
tion of an ounce per batch of feed is exact- 
ing. It is a question of parts per million. The 
Lime Crest Way simplifies this task for 
the feed manufacturer. 

For the mixer who adds Iodine to his 
feeds Lime Crest Iodized Calcite Flour 
provides whatever number of parts per 
million of Iodine are ordered, which can 
be uniformly distributed throughout each 
ton with the Calcite Flour that is added to 
the feed mixture. 

Similarly, Manganese (Sulfate) at any 
level specified may be obtained uniformly 
mixed into Calcite Flour, as ordered, in 
Lime Crest Manganesed Calcite Flour. 

Lime Crest Maniodized Calcite Flour 
provides both Manganese and lodine. The 
levels and ratios of both the Manganese 
and the Iodine are varied to the precise re- 
quirements of the feed manufacturer. 


CALCITE FLOUR HELPS HENS 
MAKE MORE GOOD EGGS 


The practice of including substantial 
levels of Lime Crest Calcite Flour in poul- 
try mashfeed formulas is growing among 
feed manufacturers. Lime Crest Calcite 
Flour makes it easy for the manufacturer 
to incorporate in his mashfeeds the right 
kind of Calcium and at the desired levels. 

A few pounds of Lime Crest Calcite 
Flour per hundred pounds of mashfeed, 
added by the manufacturer, will supply hens 
with the extra Calcium needed for high 
production of eggs of good shell texture. 


IODINE AND MANGANESE 
IMPROVE POULTRY FEEDS 


Research* has shown that Manganese in 
poultry feeds prevents perosis, is essential 
for optimal growth of chicks and pullets, 
and in the rations of laying and breeding 
flocks increases egg production, fertility 
and hatchability, and reduces embryo mor- 
tality. 

Lime Crest Calcite Flour—lodized, Man- 
ganesed, or Maniodized—provides the feed 
manufacturer with three necessary miner- 
als established by research as valuable in 
mashfeeds. 

* Scientific references on request. 


MINERALS IN DAIRY FEEDS 
HELP PRODUCTION, HEALTH 


The high Calcium content of normal 
milk, and the bulky bone structure of cows 
necessitate adequate dietary levels of Cal- 
cium in dairy feeds. 

Because of the high Calcium require- 
ment of cows, Lime Crest Iodized Calcite 
Flour is an ideal carrier for Iodine for 
dairy feeds. 

Feeding tests* have demonstrated that 
Iodine in dairy rations has improved milk 
production by as much as 9%, with corre- 
sponding saving in feed costs. 

Calcite Limestone is specified by high 
feed authorities as the preferred Calcium 
supplement because of its content of avail- 
able Calcium, its economy, and the fact 
that, unlike many other forms of Calcium 
Carbonate, it dissolves slowly enough to 
maintain the proper Calcium balance of the 
entire ration as it passes through the diges- 
tive tract. 

The Lime Crest Way makes it easy for 
the feed manufacturer to incorporate both 
Calcium and Iodine in his dairy rations. 
Iodized Calcite Flour saves the trouble 
and expense of premixing, its use assures 
uniformity and evenness of distribution at 
the exact Iodine level called for in the feed 
manufacturer's formula, and at the same 
time assists in meeting the Calcium re- 
quirement. 

* Scientific references on request. 


MANGANESE AND IODINE 
MIXED INTO CALCITE FLOUR 


Special machinery, designed for our 
blending operations, is used in the exclu- 
sive process (patent applied for) of ef- 
fecting uniform distribution of the Man- 
ganese and the Iodine throughout the entire 
quantity of Calcite Flour into which it is 
mixed. 

Careful chemical analysis again checks 
the final blend before shipment. 


ADD THESE THREE MINERALS 
THE EASY, LIME CREST WAY 


Learn more about The Lime Crest Way 
of adding these valuable minerals to feeds. 
There is no obligation. For full information 
on Calcite Flour, Manganesed Calcite Flour, 
Iodized Calcite Flour, or Maniodized Cal- 
cite Flour address: 


LIMESTONE PRODUCTS CORPORATION 
OF AMERICA, Box 6, NEWTON, N. J. 


Here’s Making You 
Expert Bowler 


If you want to become a scientific bowl- 
er, follow these rules. They were drafted 
by H. S. Bock, assistant superintendent, 
Arcady Farms Milling Co., Chicago, who 
guarantees that they will bring results and 
make you the most popular man in the 
league. 

1. After picking out the roundest ball, 
run and stand in front of your favorite 
alley, thus giving no one a chance to bowl 
there. 

2. Before throwing the ball, have your 
captain call the attention of the bowlers 
to your perfect stance. 

3. If you make a strike, look around and 
show a big smile. 

4. If you make two strikes, calmly walk 
over and chalk it up, being very careful 
not to smile this time. 

5. If you make three strikes in a row, 
nonchalantly light a cigarette; even if 
you don't smoke, light one anyhow. 

6. If you throw the ball in the gutter, 
grab your leg quickly and limp to the 
bench, growling something about slippery 
shoes or the bad breaks. 

7. If you get a railroad, study the situa- 
tion very carefully, meanwhile thinking of 
the good time you had on your vacation. 
After you are sure you formed a good im- 
pression, try and make it. 

8. If you have a low score, tell the cap- 
tain confidentially that you did it for the 
purpose of getting a bigger handicap. If 
you haven't your own bowling shoes, or 
if you haven't your own ball, these are 
also good excuses for low scores. 

9. If a bowler on the opposing team 
makes a bum shot, laugh as loud as 
possible and attract everybody's attention. 

10. If your opponent makes a strike, 
always sneer and talk about horseshoes 
and four-leaf clovers. 

11. Never give the other team any credit, 
always talk about how funny they throw 
the ball, or if they go over the foul line, 
ask them if they intend to walk all the 
way or only half. 

12. When marking score, look around if 
no one is looking, it is always a good 
idea to mark down a few more than you 
made. 

13. If you miss an easy spare, laugh it 
off and say you tried something new, or 
rub your thumb, flex your fingers, and 
utter some expletive. 

14. If your team lost the last game, point 
to the fellow who made a couple of bum 
shots and yell: “You're the guy who lost 
the game.” This will restore his confidence 
and he will appreciate your calling the 
matter to his attention. 

15. If you lose a couple of games, com- 
plain to the secretary about the lousy 
bowlers on your team—the guy who makes 
the most complaints is automatically elect- 
ed secretary for the next year. 

@ T. J. McGOVERN feed store, East Fair- 
field, Vt., was destroyed by fire January 15. 
Loss was partially covered by insurance. 
@ C. HOWARD WARD has installed new 
feed grinding equipment in his store at 
Elmer, N. J. 
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northwest feed dealers 


See 


at mankato convention 


HREE moving picture presen- 
tations and the organization 
of a ladies’ auxiliary featured 
the eighth annual convention of the 
Northwest Retail Feed association 
held at the Hotel Saulpaugh in 
Mankato, Minn., January 22 and 23. 

Movies have occasionally been 
shown at other feed conventions but 
this was the first time that three 
different pictures were included as 
part of the same program. They 
were all well received by the more 
than 200 delegates and guests. 

Allied Mills, in cooperaion with 
the University of Wisconsin, was 
responsible for the first picture, 
shown and explained by L. H. Fair- 
child, divisional manager of the 
company at Omaha. This color film, 
captioned “Vitamins on Parade”, 
illustrated the poultry troubles de- 
veloped through lack of the various 
vitamins and indicated how such 
diseases could be prevented or 
treated through proper nutrition. 
Feed ingredient sources of each of 
the vitamins were also pictured. 

“Phospate Fertilizers’ was the 
subject of the second movie pre- 
sented by H. R. Sumner, director 
of the agricultural division, F. H. 
Peavey & Co., Minneapolis. The use 
of fertilizers is of increasing interest 
to the feed trade to restore proper 
mineral balance to grain and grain 
products used in feed and because 
most feed dealers merchandise fer- 
tilizer and, in many instances, also 
ship grain. 

Harry W. Kelly, sales manager 
of the Hubbard Milling Co., Man- 
kato, Minn., was the special com- 
mentator for the third picture which 
illustrated how and why “You, Too” 
should raise turkeys. The story of 
turkeys, sponsored to succeed the 
eagle as the official American bird, 
was graphically told from the pro- 
duction of hatching eggs to the 
serving of roast turkey in homes, 
restaurants and at wayside stands. 

The ladies’ auxiliary, believed to 
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be the first organized in connection 
with any feed association, was the 
idea of 16 of the wives who had 
lunch together on the first day and 
by the end of the convention had 
a charter membership of 44 women. 
Mrs. A. O. Olson, Dodge Center, 
Minn., is chairman and Mrs. A. E. 
Allen, Jackson, Minn., was elected 
secretary. 

Five additional speakers contri- 
buted to the success of the conven- 
tion. Feed inspection problems were 
discussed by R. A. Trovatten, com- 
missioner of the Minnesota depart- 
ment of agriculture. C. W. Sievert, 
American Dry Milk Institute, Chi- 
cago, whose address is published 
elsewhere in this number of The 
Feed Bag, discussed “The Why of 
Milk Products in Feed Rations”’. 

The probable effect of amend- 
ments to the United States Ware- 
house Act, proposed in congress 
through Fulmer bill HR 6958, on 
state licensed public warehouses 
and grain elevators was explained 
by John Whaley, supervisor of grain 
warehouses for the Minnesota rail- 
road and warehouse commission. 
It was pointed out that passage of 
such amendments would permit 
and probably result in almost com- 


(Continued on Page Forty) 


PLENTY OF ACTIVITY fea- 
tured the convention. Upper, 
left,Mrs. Llovd Larson and Mr. 
and Mrs. R. W. Portinga; upper 
right—Earl Ibberson and Her- 
man Raabe; second row—Harry 
W. Kelly and Dr. A. J. Pacini; 
third row— Ben O. Anderson, 
H. L. Smith and Wayne Fish; 
fourth row—H. W. Swanson, 
D. R. Schroeder, L. J. Weidt 
and H. Miner; fifth row—con- 
vention speakers, left to right, 
Dr. W. E. Peterson, C. W. Sie- 
vert, L. H. Patton, Dr. A. J. 
Pacini and L. H. Fairchild; bot- 
tom row, left foreground—Mr. 
and Mrs. W. L. Ledine; right 
side of table— Mr. and Mrs. 
John Heyerholm and Mr. and 
Mrs. A, ©. Olson. Photos by 
Lloyd Larson. 
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Don't Lie 


HIS is the story of a firm 

which lets its financial state- 

ment vouch for its success in 
the feed business. 

In May 1912, the Knowles Produce 
& Trading Co., Knowles, Wis., was 
organized to operate a potato ware- 
house with a capital stock of $6,000. 
A building for storing and handling 
farm implements was constructed 
in 1913 and two years later the 
company added a feed and grain 
business by acquiring the firm of 
Sterr & Koch. 

It seems that nothing could stop 
the phenomenal growth of the 
Knowles Produce & Trading Co. 
Year after year cash reserves ac- 
cumulated and healthy dividends 
were declared to the stockholders. 
Their returns, although based on 
the potato business, were certainly 
not of the small variety. 

Knowles Produce & Trading Co., 
from June 1938 to June 1939, did a 
gross volume of $459,663.85. It is 
now capitalized for $25,000 and has 
a surplus of more than $96,000. In 
all its history it has never failed to 
declare a dividend of less than 8 
per cent, and some years the stock- 
holders collected as high as 25 per 
cent on their investment. In addi- 
tion enough money was made to 
construct a fine brick office building 
and warehouse with a full base- 
ment and facilities for displays of 
merchandise, an implement parts 


so knowles trading & produce 
lets them tell success story 


stock department, and separate 
flour and seed storage rooms. A 
branch feed, grain and coal busi- 
ness is also operated at South 
Byron, Wis. 

Feed and grain accounted for 
75.54 per cent of the $459,000 gross 
for the firm's past fiscal year. Im- 
plements, electrical appliances and 
farm supplies, contributed 20.46 per 
cent and coal and coke added the 
other 4 per cent. 

Although Art Sterr, manager of 
the firm since its inception, is too 
modest to admit it, the phenomenal 
success of Knowles Trading & Pro- 
duce Co. may be attributed chiefly 
to him. Hemmed in from all sides 
by competition, he is confined to 
a limited trading area. Yet he has 
been able to hang up remarkable 
sales records year after year. 

One outside salesman is retained 
to comb the trade territory thor- 
oughly. He calls on every prospect 
and customer, taking immediate 
and advance orders and maintain- 
ing constant contact for the firm. 
In mid-January he was burrowing 
through high snow drifts to sign the 
farmers up on spring deliveries of 
seed and fertilizer. 

His work is supplemented by a 
constant stream of direct mail ad- 
vertising which goes out from the 
office. Knowles has no local paper 
so mailpieces are the sole medium 
of promotion. Since the firm car- 
ries such a diversified line of items, 
there is always something to talk 
about—autumn, winter, spring and 
summer. 

The company’s offices serve as a 
meeting place for farm customers. 
Lining the wall are several dozen 
comfortable chairs where the rural 
folks can sit and discuss politics or 


ART STERR, manager, is shown 
above talking to a customer 
from his private office. At the 
right is a view of the main 
office showing price blackboard 
and card index file. 


brag about the fine crops and poul- 
try and livestock they have raised. 
Wisely enough, these chairs are 
placed so that they face a large 
blackboard on which are listed the 
current prices of feeds and other 
products handled by the firm. To 
the right, in full view, are well- 
arranged displays of electrical ap- 
pliances, cream separators, and a 
hundred and one items that the 
trade might buy elsewhere if they 
were not carried in stock. 

The Knowles Produce & Trading 
Co. implement department ranks 
second to grain and feed. All types 
of machinery are stored and dis- 
played in a special building. Some 
of the smaller equipment is kept in 
the basement of the office structure. 
Breakdowns on the farm cause little 
delays as the company stocks a 
complete line of parts kept in con- 
veniently labelled steel bins. Im- 
plements have proved to be a profit- 
able companion for grain and feeds. 

The main office is business-like 
and efficient. Each customer is list- 
ed on a card index system and has 
an individual number. Mr. Sterr 
has a cozy, private office where he 
can discuss problems with his pa- 


(Continued on Page Forty-eight) 
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REG US PAT OFF 


* “Nopco XX"" is a registered trademark of National Oil Prod- 


ucts Company. 


* A detailed list of these tests will be sent on written request. 
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QUALI Y—To assure you a high standard of qual- 
ity, 61* * exacting chemical, physical and biological 
tests are made in manufacturing each lot of 
“Nopco XX”’ Fortified Cod Liver Oil. 


DEPENDABILIT Y—Each lot of “Nopco XX” 1s 
sold on the unqualified guarantee of 3000 U.S.P. 
units of Vitamin A and 400 A.O.A.C. units of Vita- 
min D per gram. ? 


ECONOM Y—“Nopco XX” feeding directions are 
based on years of research under both scientifically 
controlled and practical conditions. This back- 
ground of research enables you to use ““Nopco XX” 
effectively at the most economical levels. 


SER V1ICE—Quick deliveries, in a wide range of 
packages, from many convenient points. . . helpful, 
confidential service on nutritional problems ... 
personalized merchandising services . . . are added 
satisfactions derived through the use of ““Nopco XX.” 


REPUTATION—“Nopco XX” is a name that is 
known favorably to farmers from coast to coast. . . 
one that you may put on your feed bag with assurance 
and pride. 


If you have never used ‘‘Nopco XX,” write us today 
for complete details. There’s no obligation . . . and 
we'll send you free a copy of “Things to Know of 
Poultry Nutrition” as a token of our appreciation of 
your interest. 


with ‘NOPCO XX” 
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LL mixed feeds are essentially 

farm products. Almost all the 

materials used in making 
feeds — whether home mixed or 
commercially prepared—are origin- 
ally produced on farms. This does 
not mean, however, that all the 
basic ingredients are produced on 
every farm. That would be untrue 
in almost every commercial feed. 
No farm is growing crops of so di- 
verisfied a nature that all possible 
feed materials are produced there. 
Nevertheless, the ingredients are 
mainly grown on farms, someplace, 
somewhere. 


The grains that are used in mak- 
ing all complete feeds are grown 
almost everywhere, but the Missis- 
sippi walley is the largest produ- 
cer. Grain products result from pro- 
cessing grains. Usually the pro- 
ducts are, or may be considered to 
be, by-products of some other pro- 
duct. The wheat feeds result from 
making flour for human use. Corn 
products result from making starch, 
sugar, oil, grits, meal, and other 
human foods. The oil meals, lin- 
seeds, soybean, cottonseed, peanut, 
etc., result from making oil for hu- 
man food or for industrial use. The 
meat products result from making 
fresh and cured meats for human 
use. The milk products result from 
making butter, cream and other 
dairy products for table use. 


If the feed trade and the farmer 


e 20 


improve value of mixed rations 
are not ‘inferior’ ingredients 


by C. W. SIEVERT 


did not or could not use these vari- 
ous by-products resulting from hu- 
man food preparation then there 
would be a great economic waste. 

It isn't exactly right to call most 
of these well recognized feed in- 
gredients by-products. Such a term 
signifies a certain inferiority and 
we all know that most of these 
feed ingredients are far from being 
inferior products. Possibly we 


WIVES OF MEMBERS of the 
Northwest Retail Feed associa- 
tion formed what is believed 
to be the only ladies auxiliary 
of a feed organization in the 
world. In this initial group are, 
left to right, seated, Mrs. Lloyd 
Larson, Mankato; Mrs. J. Hey- 
erholm, Northfield; Mrs. A. O. 
Olson, Dodge Center, presi- 
dent of the auxiliary; Mrs. 
A. E. Allen, Jackson, secretary- 
. treasurer; Mrs. Paul Voss, Red- 
wood Falls; Mrs. W. L. Ledine, 
Bethel. Standing, left to right, 
Mrs. Elmer Ellingson, Spring 
Green; Mrs. Ed. Krautkremer, 
Mankato; Mrs. Leo Tschan, 
Mrs. Ted Tchan, Northfield; 
Mrs. H. R. Spies, Preston; Mrs. 
Harold Roth, Cambridge; Mrs. 
Ed. Simon, Altura; Mrs. Korn- 
mann, Princeton; Mrs. R. W. 
Portinga, Willmar; and Mrs. 
Joe White, Albert Lea. The 


address on this page was de- 
livered at the convention by 
Mr. Sievert of the American 
Dry Milk Institute, Chicago. 


should ask the question, ‘Inferior 
to what?” before dismissing the 
subject. The answer is usually this: 
“These products are inferior only 
as compared with the more desir- 
able human food products.” As feed 
products they are not inferior at all. 
Most of them have animal feeding 
values that make them really super- 
ior products for feeding purposes. 

Why do we haul linseed meal 
long distances from the point of 
origin in order to put it into various 
mixed feeds? Because of the bene- 
fits it adds to these feeds. Why do 
we ship meat products from the 
packing centers to all parts of the 
country? For the same reason—their 
use enhances the feeding values of 
certain feeds. 

Possibly the most generally made 
products used in many feeds are 
the milk products—dry skim milk 
and dry buttermilk. Dry skim milk 
is made in 35 states and dry butter- 
milk is made in only a few less. 
Yet these products are shipped con- 
siderable distances because the 
places where they are made in 
greater quantity are usually not 
the places where they are used in 
greater quantity. Nevertheless, they 
originate on farms and when mix- 
ed into feeds are again used on 
farms. 

It pays the farmer to use these 
milk products in feeds. It pays 
twice; first, because of the greater 
feeding results, and second, because 
it helps keep up a demand for these 
products. A farmer, if he is wise, 
will use feeds that help keep up a 
demand for the things he produces. 
That is just a plain application of 
good, old-fashioned common sense. 

How extensive is the use of dry 
milk products in feed and what are 
the products? About 25 years ago, 
dry buttermilk found its way into 
feeds in small amounts. Only a 
very few used it and usually the 
amount used was quite small. 
Gradually more and more was used 


(Continued on Page Forty-four) 
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1. GIBSON CITY, ILL. 
PLANTS 


1,200,000 bu. grain stor- 
age; 30 cars of feed and 
soybean oil meal, daily 
capacity. 


2. DECATUR, IND. 
PLANTS 


2,750,000 bu. grain stor- 
age; 125 cars of feed and 
soybean oil meal, daily 
capacity. 


“The confidence that thousands of feeders—of livestock and poultry—have shown in 
Master Mix Products justifies our new plants at Gibson City, Illinois.” 
—D. W. McMILLEN 


O the Feed Dealers and their Customers, the feeders, of Illinois, western 
Indiana, and Wisconsin .. . 


McMillen Feed Mills, Inc., with its new and most modernly equipped Gibson 
City, Illinois, plant, is now ready to efficiently and economically serve you . . . 


MASTER MIX CONCENTRATES 
MASTER MIX COMPLETE FEEDS 

MASTER SOY (Mineralized Soybean Oil Meal) 

HIGH QUALITY SOYBEAN OIL MEAL 


O all of the old customers and friends of Master Mix Products—McMillen Feed 


% 
Vv 
¥ 
Vv 
¥ 
Vv 
VY Mills, Inc., acknowledge a keen sense of responsibility—for their loyalty to the com- 


pany—for their confidence in its products; for these are the basis of all business growth. 


McMillen Feed Mills, Inc., also wishes to acknowledge the 
friendly spirit that has been shown by the people of Gibson City. 


FEED MILLS INC. a 


PIONEER CONCENTRATE MANUFACTURER 
FORT WAYNE , INDIANA | 
MILLS AT DECATUR ,/NDIANA AND GIBSON CITY , JLLINOIS 
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It won’t make wool socks 


or good cream cheese 


but 


IT’S A PERFECT PRODUCT FOR 
THE PURPOSE IT IS USED 


the bag with the big 
blue Pilot wheel on it 


In one way or another we have been 
constantly telling poultry feeders just 
this for more than 19 years. 


One good way to make our advertis- 
ing work for you is to stand a bag of 
Pilot Brand on your delivery platform 
or your office floor. 


over the country to get. . 


We are telling poultrymen all 


PILOT 


BRAND 


SHELL 


OYSTER SHELL PRODUCTS CORPORATION 


Pershing Building 3615 Olive St. 
NEW ROCHELLE, N. Y. LONDON, ENG. ST. LOUIS, MO. 
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feed and grain plant 


REIG & CO., Inc., Estherville, 
Ia., have always believed that 
the best was none too good 
for their customers. 

And on February 3 they showed 
this appreciation by opening for in- 
spection to the public one of the 
finest and most modernly equipped 
feed plants and grain elevators in 
the Middle West. 

The idea of making it easy for 
customers to buy and for employees 
to serve them is evident throughout 
the arrangement of the entire 
structure. 

The new plant is located on the 
M. & St. L. tracks at 1025 Central 
avenue and towers proudly above 
the surroundings. One section of 
the structure is devoted to a modern 
office building arranged in “big 
town” fashion and equipped with 
wash rooms, lavatory and filing 
room. In the rear is a large sales 
room fitted with counters and shel- 
ving which makes for effective dis- 
plays of merchandise and prompt 
and courteous handling of retail 
trade. 


The feed mill proper is equipped 
throughout with new machinery. 
This includes a Jacobson hammer 
mill with magnetic separator and 
feeder, a Strong-Scott pneumatic 
attrition mill with magnetic scalper 
and feeder, a 11¥/2-ton triple action 
Strong-Scott feed mixer and molas- 
ses feed mixer. 

Supplementing this equipment is 
a corn cracker, oat crimper, Strong- 
Scott feed dresser, Roscoe-Ajax oat 
huller, corn grader and two eleva- 
tor legs, and a Fairbanks dormant 
scale for weighing sacked feeds. 
Bulk feeds are weighed on truck 
scales in the elevator driveway. A 
six-foot wide loading dock extends 
along the warehouse and through 
the mill driveway to serve trucks. 

Ground feeds are pneumatically 
handled, assuring customers of cool, 
dry grist. Bins are provided for 
storing bulk feeds and the operation 
of the grain elevator and feed mill 
sections are coordinated by special 
spouting. All electrical equipment 
is housed in a separate control 
room. Ample space for storing mer- 
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EFFICIENCY AND NEATNESS 
feature this ultra modern plant. 
Above is the section of the 
feed mill showing one of the 
grinders; below are bin controls 
and molasses feed mixer and 
at lower left is an exterior view 
of the plant. 


chandise is provided in a large 
warehouse and sales room which 
adjoins the mill. There are maple 
floors throughout the entire plant, 
and a large window for display 
purposes faces the driveway. 

Extensive improvements were 
also made to the grain elevator sec- 
tion of the plant. A new Clipper 
cleaner has been installed on the 
work floor, and a new truck dump 
with built-in gates is located in the 
driveway to receive grain quickly 
from the largest trucks. A seed 
grain tester has also been placed 
in the driveway for the convenience 
of customers. 

Ten different types of livestock 
feed are produced in the plant. 
Price of each is listed on a black- 
board in the main office along with 
other merchandise. 

The firm recently contracted with 
a local packing plant for its output 
of meat scraps which will be pro- 
cessed in the new plant and mer- 
chandised in the trade territory. 
“Defiance” is the brand name used 
for the feeds. 

Greig & Co., Inc., also operates 
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Feed Dealers: 
Just Completed 


BIGGEST 
MONTHS 
SALES 


in history of 


MINRAL 
MEAT 
MEAL 


+ a S h 1 n on this record-breaking de- 
mand for Minral Meat Meal 

— outselling any other mineral and protein hog 

supplement 5 to 1 in the heart of the hog belt. 


And here’s why it’s such a big profit maker for the 
dealer. It helps the farmer to beat today’s narrowing 
corn-hog ratio. It gives him proteins, minerals, con- 
ditioners—all in one money-saving combination to 
help make his corn more valuable. 


Big advertising campaign and sales effort now back 
of Minral Meat Meal including daily, weekly, and 
farm papers, radio on five stations, direct mail, high- 
way signs, sales help and local feeder meetings. 


Get in on these profits. Write today for free litera- 
ture and introductory dealer proposition—or ask your 
Sargent representative. 


SARGENT & COMPANY 


DES MOINES, IOWA 


Fifty Years of Quality Feeds 


@ Phone Waterloo for 


Feeds and Feed 
Ingredients 


. Mixed cars 
. » » Straight cars 
Truck loads 


Waterloo Mills Co. 


WATERLOO, IOWA 


WAREHOUSE CAPACITY 36,000 SQUARE FEET 
OR 140 CARLOADS 


Phones 27, 28 and 29 


DEMON 


OAT PRODUCTS 


Feeding Rolled Oats 
Steel Cut Oats 
Whole Oat Groats 
Feeding Oat Meal 
Pulverized Oats 
Reground Oat Feed 
Steamed Rolled Barley 
Pulverized Barley 
Bulk White Oat Hulls 


We are located in the center of the Grain 
Belt with excellent milling in transit priv- 
ileges in all directions. 


Des Moines Oat Products Co. 


2000 East Grand Ave. 
Phone 6-3155 


Des Moines, Iowa 
Robinson Code 
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LE ROY LA BUDDE 


RAY B. BOWDEN 


RON KENNEDY 


Jowans Gather 


OWA'S first annual Grain & 

Feed Industry show will be 

held the last three days of 
February in Des Moines. 

On the occasion of the 40th an- 
nual convention of the Western 
Grain & Feed association at Ft. Des 
Moines hotel, exhibits, entertain- 
ment, meetings and discussions will 
be tied together into an integrated 
industry exhibition for the first time 
in Hawkeye history. 

If present plans are adopted, this 
meeting February 27 to 29, will 
mark the amalgamation of two for- 
mer organizations, the Independent 
Feed Dealers of Iowa, formed in 
1936, and the Western Grain & Feed 
Dealers association, which has ex- 
isted since the turn of the century as 
one of the oldest and strongest re- 
gional organizations in the country. 

An outstanding program has 
been prepared for the convention 
and early hotel registrations indi- 
cate a heavy attendance not only 
of country dealers from Iowa and 
surrounding areas but of terminal 
people from all midwest markets 
as well. 

All exhibits will be under the 
hotel roof, either in the main lobby 
or on the mezzanine leading to the 
registration desk and convention 
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for first annual feed and grain 
industry show, february 27-29 


halls. They will include equipment, 
feeds, ingredients and supplies. 

Of unusual interest among these 
will be the traveling soybean ex- 
hibit of the Pennsylvania railroad, 
being taken to Des Moines by the 
Minneapolis & St. Louis Railroad 
company. It will be in the Ft. Des 
Moines hotel during the entire 
Western convention. A special seed 
and feed exhibit of the lowa depart- 
ment of agriculture and Iowa State 
college also will be shown. 

Forum discussions will character- 
ize the convention meetings, accord- 
ing to Secretary Ron Kennedy. Each 
one of the leading speakers booked 
for the convention will be prepared 
to answer questions and at several 
points in the program panel discus- 
sions will be set up on particularly 
“hot” subjects. 

Two widely heralded and popu- 
lar feed industry motion pictures 
will be shown at the convention. 
The first, “Vitamins on Parade”, the 
color-and-sound film produced at 
the University of Wisconsin under 
the sponsorship of Allied Mills, Inc., 


will be shown by Larry H. Fairchild 
of Omaha, who is well known to 
Iowa dealers. The second picture, 
on formation of the egg, was pro- 
duced at Cornell under the sponsor- 
ship of Purina Mills, and is noted 
for its remarkable photography, 
part of it microscopic. 

Outstanding feed speaker of the 
convention, returned on popular de- 
mand after his excellent talk to the 
Iowa feed convention in the fall of 
1938, will be Roy LaBudde, LaBudde 
Feed & Grain Co., Milwaukee. His 
talk will again be on a phase of 
feed merchandising, a subject on 
which he can speak with unim- 
peachable authority. The title he 
has selected for his address is: 
“There Is No Future in the Feed 
Business’. 

Particular attention is being paid 
to the ladies’ part in the conven- 
tion program and both a theater 
party and a special luncheon are 
being arranged, in addition to the 
annual banquet and entertainment. 


{Continued on Page Thirty-six) 
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INDIANA 

William Steeb has been appointed man- 
ager of the Stambaugh feed and Supply 
store, Crown Point. 

Alton Voelkel is building a new feed 
store at Jasper. 

Arch Wampler and George Whitesitt 
have opened the Rainbow feed store at 
Gosport. 

Jacob Stump who operated a feed busi- 
ness in Elkhart for many years died 
recently at Long Beach, Cal. 

C. E. Thornburg, Alliance. Ohio, has 
opened a feed store at Tipton. 

C. J. Reiners, Winslow, has sold his feed 
business to Elmer Curtis and Adrian Wood 
who will operate the business under the 
name, Curtis & Wood. 

Petersburg hatchery and feed store, 


Petersburg, has moved to the building 


\ 


formerly occupied by the Petersburg bot- 
tling works. 

Charles Chambers has opened a new 
feed store at Spencer. 

Versailles Feed Co., Versailles, has in- 
stalled a new feed mixer. The firm is 
owned by Elmer and Walter Bailey. 

MICHIGAN 

Bruce Beardsley has succeeded T. B. 
Miller as manager of the Reynolds feed 
store, Centerville. 

Clarkstown feed mill, Clarkstown, has 
been completely remodelled. 

Pigeon Falls feed mill, Pigeon Falls, was 
destroyed by fire recently with a loss es- 
timated at $20,000. 

Consolidated Grain Co., Kawkawlin, has 
completed construction of a new seed 


house. 


= 


Here’s your guarantee 
of quality and value in 


WHEAT GERM OIL 


(RICHEST NATURAL SOURCE OF VITAMIN E) 


You’d expect, wouldn’t you, that 
General Mills would produce only the 
topmost kind of Wheat Germ Oil? 
It is natural that this company— 
world’s largest milling organization, 
having the largest steady supply of 
fresh wheat germ in the U. S.—would 
know how to cold-press Wheat Germ 
Oil so that you get maximum guality 
and utmost value per pound. 
General Mills Wheat Germ Oil is 
kept fresh from the time the germ is 
milled until the oil is shipped. Fresh 
germ is cold-stored until pressed; the 


oil, too, is kept under special re- 
frigeration. 

The Vitamin E potency of General 
Mills Wheat Germ Oil is certified by 
frequent animal assays. The oil tests 
consistently low in titrateable acidity 
—another mark of quality. 

All these precautions simply mean 
that with General Mills Wheat Germ 
Oil, you get the value you expect. 

Blend this excellent oil in your 
feeds for stock or poultry. You'll 
find it pays to be particular. Write 
for information, prices. 


GENERAL MILLS, INC. 


Research Products Division 


“HEADQUARTERS” FOR TOP QUALITY COLD-PRESSED WHEAT GERM OIL 
General Offices . . . . Minneapolis, Minnesota 


Preacher One Day 
Salesman Next 


The feed trade can probably boast of the 
only machinery salesman in the United 
States who is also a preacher. He is 
Samuel A. Meier (Rev. Samuel A. Meier on 
Sundays) and partner in the Industrial 
Equipment Co., 720 N. Jefferson street, Mil- 
waukee. As a salesman he represents the 


Prater Pulverizer Co. and the Fairfield En- 
gineering Co. and as a preacher he guides 
the congregation of the Lincoln Park Bap- 
tist church, Milwaukee. 

Mr. Meier has been a preacher since 
1917. He was started on that career by a 
friend, Rev. Alex Taylor of Chicago. Rev. 
Taylor, now deceased, was pastor of Chi- 
cago’s St. Mark's Reformed Episcopal church 
and influenced Mr. Meier in studying for 
the pulpit. Later he took over Rev. Taylor's 
church. For several years he served there 
and then gave up his position to become 
a traveling salesman. 

In 1922 he became a manufacturers’ 
sales representative in Milwaukee and in 
1937 formed the Industrial Equipment Co. 
Since leaving the Chicago church he 
preached only at intervals until 1935 when 
he took over the Lincoln Park Baptist 
church. 

According to Mr. Meier, preaching and 
selling machinery complement each other. 
His experience as a salesman helps him 
in preparing his Sunday sermons and vice 
versa. 

@ JOHN E. GENTZLER has opened the 
Keystone Milling Co., Gettysburg, Pa., He 
will deal in grain, flour, feed, fertilizer, 
lumber and coal. 


@ HAROLD BOUTON has purchased the 
interest of his father, Herbert Bouton in 
the grain business at Georgetown, Ill. The 
firm will henceforth be known as Herbert 
Bouton & Son. 


@ POPLAR CAMP MILLING CO. plant, 
Poplar Camp, Va., was destroyed by fire 
January 13. The flour and grist mill was 
owned and operated by George W. Martin. 
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predicted as a result of closer 
harmony between farm, industry 


HE grain trade of the United 

States has set up a fine econ- 

omic record. It had to be effi- 
cient to stand up under competition 
promoted and financed by the 
government. It has had to be effi- 
cient to survive these years of ruth- 
less competition from unregulated 
motor transportation, and to survive 
the complex restrictions of regula- 
tion and taxation. It uses no secret 
or patented processes: It employs 
no monopolies. It is a business and 
a trade still carrying on under keen 
competition, operating under fair 
irade rules that are clearly written 
for all to see and, through a service 
provided by our National associa- 
lion, an arbitration system gives 
protection to honest contracts. 

But our trade is not frozen into 
rigid forms. In the past decade we 
have learned new lessons that have 
had to be translated into new prac- 
tices. Some individuals and groups 
have had to learn that the industry 
possesses no inherent rights beyond 
the rewards which naturally follow 
a service efficiently performed be- 
tween the producer and the con- 
sumer. We have had to examine 
again the responsibility we share 
in the fundamental problems of 
agriculture. 

On the other hand, some men in 
agriculture have had to learn from 
bitter experience that basic econ- 
omic laws cannot be disregarded 
without paying tremendous penal- 
ty; that price fixing, whether by a 
Farm Board or by some legal edict 
as was tried in France, all result 
disastrously to the producer. 

Agriculture and industry, and es- 
pecially the grain industry, are 
partners. If a partnership is to be 
successful, the partners must sit 
down and talk things over and then 
work together. New plans and poli- 
cies should be discussed carefully 
before they are adopted. This, as 
I See it, is the new philosophy that 
has developed out of the problems 
and mistakes of the troublesome 
30's, and because of this I look for- 
ward with confidence and hope to 
happier and more prosperous times 
in the 40's. Agriculture is now real- 
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by E. H. SEXAUER 


izing that the farm problem, so-call- 
ed, has too often been treated as a 
political problem. Agriculture now 
has an appreciation and a better 
understanding of the functions of 
the grain marketing system, where 
formerly their opinion was colored 
with prejudice against the future 
markets and the grain trade in gen- 
eral because of political misstate- 
ments. 

What are these points that have 
brought friction between govern- 
ment agencies and branches of the 
grain trade? 

First, the government has been 
able, by the very reason of huge 
volume, to practically dictate 
charges for handling and storing 
grain in country elevators, and it 
did not conduct any cost survey nor 
call in people in our private trades 
for counsel on necessary rates 
for corn storage or handling. It set 
an arbitrary rate on a take it-or- 
leave-it basis. In some instances 
this amounted to telling an individ- 
ual country elevator operator that 
he either must store and handle 
corn at the arbitrary rate, or lose 
that huge volume represented in a 
contract with government agencies. 
If the rate happened to be lower 
than cost for that elevator man, he 


was between the devil and the 
deep sea of loss in either case. 

That attitude now seems changed, 
and we are given assurances that 
we will be consulted regarding the 
provisions of the new storage con- 
tract. I had this personal assurance 
from responsible heads of govern- 
ment agencies, and I am confident 
they will now allow a fair confer- 
ence before they offer their new 
contracts. 

Second, the cash grain commis- 
sion merchants were ignored by 
government agencies when govern- 
ment corn was moved from country 
points to terminal storage. For 
months there have been a series of 
conferences between commission 
men and government officials. 
There is now much honest opinion 
within the government agencies 
that these commission merchants 
must not be crowded out of the pic- 
ture. At one time it seemed defi- 
nitely settled that the government 
would use the services of the com- 
mission men, and while at this mo- 
ment we do not know that a defi- 
nite program in this matter has 
been adopted, we believe that the 
government agencies will eventual- 
ly give recognition to commission 
merchants. 

Our third problem developed out 


(Continued on Page Thirty-four) 


Busy Feed 


Mani Quiz 


OW well are you informed about the 
tions your customers ask you? Here 
appear every month in The Feed Bag to 


feed business? Can you answer the ques- 
is a “Busy Feed Man's School” that will 
help you improve your knowledge. First, 


write what you believe to be right answers to the following questions on a piece 
of paper. Then, consult your copy of The Feed Bag Annual Red Book and turn to 
the pages indicated ofter each question to find the correct answer. Grade yourself 


20 on each question. 


1. Where is Vitamin B6 found? (See page 17) 


2. How many mineral elements are 
(See page 21) 


known to be essential to animal life? 


3. What is the protein content of blood meal? (See page 41) 
4. Where are lumbang nuts grown? (See page 69) 
5. What are the sources of carotene? (See page 78) 
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I'm makin’ enough to pay my keep, 
Taxes, expenses and a place to 


Guat Getting By 


sleep. 

by EMIL J. BLACKY = Ain't got a cent when the year is 
Chipper and gay the salesman through; 

called I think that's good enough, don't 
On Dealer Grouch in his office you?” 

walled. Well, the salesman politely agreed 
“How's business—good?” the chap with him, 

implied For he saw that his chances were 
And Dealer Grouch with a grunt mighty slim 

replied. To change Old Grouch from his way 
“Can't kick or see any reason to of life. 

cry; ‘Twas a case for the doctor's 


I'm satisfied to be gettin’ by. carving knife. 


FAST and COMPLETE 


Blue Streak Two Speed Twin Spirals 
Produce Complete Mix 
in Half the Time 


A complete mix is absolutely vital in a 
successful feed business. The most im- 
portant and expensive ingredients may 
be positively harmful if not completely 
mixed and blended with the batch. 


FEEDERS and MIXERS KNOW IT 


The feeder looking for best results from 
stock and poultry is paying close atten- 
tion to the completeness of the mix. The 
feed man looking for wider markets 
knows that complete mixing is the final 
element he needs. 


Get It with Blue Streak 


Blue Streak is the only vertical mixer 
that gives you two-speed, twin-spiral 
action that produces a complete mix 
in half the time. That means lower costs 
all the time—added capacity in rush 
seasons. In one year Blue Streak became 
the Fastest Selling Mixer on the market 
—because Blue Streak Mixed Feeds made 
money for the man who mixed the feed 
and the man who bought it. 


PRATER PULVERIZER COMPANY 


1825 South 55th Avenue, Chicago, Illinois 


information on the MJ ve, 
equipment checked: Vv 


Name 


Yes, hopeless indeed is the man 


who feels 

He must rumble along on wagon 
wheels, 

Who lacks the spark to get out in 
front 

And passes off progress with a 
grunt; 

Who feels not the spell of that word 
“try” 

And is satisfied to be getting by. 


@ LESLIE M. BROWN, manager, agricul- 
tural division, National Oil Products Co., 
Harrison, N. J., returned recently from a 
vacation in Florida. 

@ RATH PACKING CO., Waterloo, Ia., is 
erecting a $20,000 feed storage plant. The 
new building will be of one story con- 
struction, 30x40 feet. 

@ J. C. HOCHSTETTLER & SONS, Whar- 
ton, Ohio, have installed a new revolving 
screen corn cleaner. 

@ EARLE W. ENGLISH, chief auditor for 
the business conduct committee of the 
Chicago Board of Trade has resigned to 
become partner in Fenner & Beane. 


@ JOHN CARRIER feed mill, Breedsville, 
Mich., was destroyed by fire January 23. 


Calendar 


of coming events 


Farmers Elevator Association of 
Minnesota, West Hotel, Minnea- 
polis, Minn...February 20-21-22 

Pacific Northwest Feed Associa- 
tion, New Washington Hotel, 
Seattle, Wash...February 21-22 

Ohio Farmers Grain Dealers Asso- 
ciation, Waldorf Hotel, Toledo, 
February 22-23 

American Feed Manufacturers As- 
sociation, French Lick Springs 
Hotel, French Lick, Ind......... 

Indiana Farmers Elevator Associ- 
ation, Spencer Hotel, Marion, 

Society of Grain Elevator Super- 
intendents of North America, 
Royal York Hotel, Toronto, Can- 
ada,.... March 31, April 1-2-3 

Missouri Grain, Feed & Millers 
Association, Hoxsey Hotel and 
Ben Bolt Hotel, Mexico Mo... 

Central Retail Feed Association, 
Schroeder Hotel, Milwaukee, 

Ohio, Grain, Mill & Feed Dealers 
Association, Neil House, Colum- 
bus, Ohio .......- June 16-17-18 

Pennsylvania Millers & Feed Deal- 
ers Association, Harrisburg, Pa. 
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Good 


for iowa farmers in 1940 
plenty of hogs and feeds 


OWA farm income was high 

in 1939. The present estimate 

of Iowa State college is that 
cash receipts to farmers hit around 
$600,000,000. Final figures will be 
available shortly. 

The college people add that farm 
buying power in Iowa was higher 
in 1939 than in 1929. That will be 
a surprise to some of us. Actually 
cash receipts were lower than in 
1929 but so were taxes, interest, and 
the cost of goods farmers buy. So, 
Iowa farmers got more for their 1939 
income in goods and services than 
they got for their 1929 income. 

What about 1940? My estimate is 
that cash farm income in lowa will 
run a little higher than in 1939, 
perhaps $620,000,000, and that 
again Iowa farmers will have more 
money to spend than the farmers 
of any other state. 

Now what are the facts behind 
this estimate? 

The hog is the fellow to keep your 
eye on in Iowa just as the dairy 
cow is the creature we watch in 
Wisconsin. 

The questions on hogs that we 
must answer are these: 

Does Iowa have the hogs? Does 
Iowa have the feed to finish these 
hogs for market? And will Iowa 
get a price for hogs? 

That first question is easy. As 
usual, Iowa leads the nation in hog 
production. 

We raised 14,358,000 head in 
1939. That's twice as many as the 
state nearest in line, Illinois. It is 
more hogs than were raised by all 
the New England states, plus Penn- 
sylvania and New York, plus the 
eight south Atlantic states, plus all 
the other southern states east of the 
Mississippi. 

The federal survey of intentions 
on 1940 hog production indicates 
that Iowa will have a spring pig 
crop in 1940 a little larger than last 
year. 

Iowa will have the pigs. What 
about feed? As usual, Iowa led the 
United States in corn production in 
1939. Corn on hand in January from 
Iowa farms, from 1938 stored corn 
and the 1939 crop, totals over 496,- 
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Publisher, Wallace’s Farmer and Iowa Homestead 


000,000 bushels. That is 160,000,000 
bushels more than is held by all 
16 southern states. 

No matter what the 1940 weather 
turns out to be, Iowa has the feed 
to take care of its 1940 hog crop. 

This fact is worth emphasis. We 
don't expect a drought in Iowa in 
1940. But if we should get one, we 
are prepared. Our corn reserve, 
plus the yield of a drought year, 
would give us as much corn as we 
need to feed out the livestock we 
are raising. 

A livestock state like Iowa can 
always look a year ahead on in- 
come. We sell in 1940 the crops 
we raised in 1939. We sell those 
crops through livestock either al- 
ready on hand or on the way. 

Unlike states which depend upon 
crops for income, Iowa knows what 
it can do a year ahead. It has the 
livestock; it has the feed. Drought 
can ruin a wheat state or a cotton 
state, but not a livestock state, that 
has ample feed reserves. 

Iowa has the pigs. It has the 
feed. What about the price? 

There are four things that point 
to a favorable outlook: 

1. Consumption of pork was high 
in the United States in 1939. Bigger 
payrolls, such as we are having 
now, should force pork consumption 
even higher in 1940. 

2. Export business in pork will 
increase as Europe uses up its own 
meat supplies. There won't be any 
1917 war boom but we will sell 
more pork and lard abroad in 1940 
than in 1939. 

3. Hog production in less-favored 
areas will slack off this year. Fairly 
high corn prices and low hog prices 
are forcing marginal producers out. 
The south is planning, for instance, 
on raising fewer hogs in 1940 than 
were raised in 1939. 

4. Surplus disposal activities of 


the federal government will move 
some pork and lard into consump- 
tion among unemployed. The blue 
stamp plan is increasing lard sales 
already. 

Iowa has the beef cattle, hogs, 
dairy cattle, sheep, poultry to pro- 
duce a big volume of salable pro- 
ducts. Iowa has the feed to take 
care of livestock needs regardless 
of what 1940 weather will be. Iowa 
will again lead the nation in 1940 
hog production, in beef production, 
and in production of poultry and 
poultry products. In addition to its 
income from farm sales, it will be 
first in volume of corn loans and 
AA payments. The former will be 
about $65,000,000; the latter about 
$50,000,000. 

In a livestock state like Iowa, you 
and I can look ahead with some 
safety. And I think you will agree 
with me that the chances are good 
for lowa equalling or surpassing its 
excellent income record of 1939. 


Here’s a New Way 
To Catch Thief 


When police failed to solve the mystery 
of repeated robberies of his feed store, 
Harold Vanaman, Millville, N. J., decided 
to use his own tactics. 

He bought a spring steel muskrat trap 
equipped with a chain and hung it from 
the top of his rear door so it dangled near 
a crack through which he believed the 
thief had been reaching to unbolt the door. 

At 6 p.m. he locked up and went home. 
Three hours later, a resident who lived 
near the store heard the screams, “help, 
murder!” The startled townsman found the 
thief with his arm through the crack, the 
trap closed around his thumb which was 
badly bruised. He had been trapped for 
about ten minutes. 

It was a sorry 13-year old boy who con- 
fessed to the robberies, and Vanamamn, the 
feed dealer-sleuth, is now awaiting an 
appointment with the G-men. 


@ J. STANLEY SHERMAN is the new man- 
ager of the Chesaning Farmers Elevator 
Co., Chesaning, Mich., succeeding Philip 
Carson. Mr. Carson will open and operate 
the Swartzmiller elevator, also at 
Chesaning. 
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stick to your guns and 


the 


by following these rules 


RICE is the poorest sales argu- 
ment in the world. The sales- 
- man who acquires a price 
complex falls short of his own pos- 
sibilities, cuts down his opportuni- 
ties, and eventually loses the re- 
spect even of the so-called price 
buyer. The average buyer is not 
so much impressed by a series of 
cut prices. Instead, he holds off in 
belief that price-cutting has not yet 
struck bottom. Here are a few very 
important DON'TS for salesmen: 


1. DON'T get excited when a buy- 
er tells you your price is too high. 
He may not really be a chiseler. 
He may be just looking for informa- 
tion, and he needs to be sold—and 
sold hard! Occasionally a smart 
crack back at him will put him on 
the defensive, such as: “Do you 
mean my price is too high or my 
quality is too high? 

"2. DON'T be afraid to talk back 
to a buyer who asks you to “sharp- 
en your pencil!” If you think he is 
deliberately asking you to cut your 
price, just tell him you don't do 
business that way, or that you rep- 
resent a one-price house, or that 
merchandise of your character isn't 
offered at a cut-price schedule, and 
ask him if he wants you to cut the 
quality along with the price. On 
the other hand, if he wants you to 
leave out certain non-essential fac- 
tors so as to reduce the price prop- 
erly in that way, you needn't hesi- 
tate to go back at your firm for a 
lower price on the basis of revised 
manufacturing processes. 

3. DON'T “count your chickens” 
when a buyer tells you he will give 
you the order as soon as you get 
him a cut price. He will leave you 
high and dry if a competitive sales- 
man comes along who is willing to 
give him his shirt just to get the 
order. You are better off letting 
your competitor lose his shirt on the 
order; both your firm and yourself 
will be money ahead. 

4. DON'T count too much on the 
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by HARRY SIMMONS 


supposed loyalty of the chiseler 
who tries to make you cut your 
price everytime you submit a fig- 
ure. He doesn’t know the meaning 
of the word. 

5. DON’T cry your eyes out be- 
cause you have lost an order to a 
price-cutter. Make the best of it 
and lay your foundation right then 
and there for the next order in the 
tight place. You have saved your 
firm a loss in profit, have preserved 
your own reputation as a stand- 
patter; and have shown the buyer 
that, as a one-price salesman, he 
can always depend on you to say 


what you mean and to mean what 
you say. 

6. DON'T be afraid to stand your 
ground if you represent a one-price 
quality house. When the buyer dis- 
covers he cannot budge you, he'll 
have more respect for you and 
you'll have a better chance of the 
order next time on the proper basis. 

7. DON’T ever believe the sup- 
posedly friendlly buyer who says: 
“TI always play ball with the fellows 
who play ball with me.” He means 
if you permit him to play football 
with your price schedules, he will 
be glad to make a football out of 


(Continued on Page Thirty-eight) 


200 Years Old But Still Going 


Rose Mill, located on the Rose Mill road, 
Milford, Pa., still grinds grist today as it 
did for Colonial farmers more than 200 
years ago. The historic structure was built 
in 1707 by John Plumb, Sr. In authorizing 
the building of the mill the town required 
Mr. Plumb to complete it in 12 months and 
that he build a good causeway over the 
river “for foot, cart wheel and horse and 
to be always maintained in good repair.” 


Among the subsequent owners were Na- 
than Hall, a man named Isbell, Herbert 
Rose and Herbert A. Swift. The present 
owner is Earle McHugh. Charles Almquist 
is the miller in charge. He reports that 
people from all parts of Pennsylvania stop 
at the mill to buy flour and that hundreds 
of tourists pause and marvel at the relic of 
early days. Turbines furnish the power and 
grain is ground with old mill stones. 
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Customers Demand Feed and ‘Mashes made 


The 
HUBBARD SUNSHINE 
Way 


MR. FRANK RYAN, Mar. 
Bird Island Fars. Elev. 
Bird Island, Minn. 


The Bird Island Farmers Elevator has for many years manufactured their own 
brand of feeds and mashes. Here’s what Mr. Frank Ryan, the manager, has 
to say: 

“HUBBARD’S SUNSHINE CONCENTRATE, together with the tested formulas, has given us 

an opportunity to increase our feed business each year. I am sure that the greatest leverage 

we had was the unequaled quality that’s always so uniform in HUBBARD’S SUNSHINE 


CONCENTRATE. Our trade depend and insist on feeds and mashes made The HUBBARD 
SUNSHINE Way.” 


The chief reason that thousands of feeders place such confidence in 
feeds and mashes made The HUBBARD SUNSHINE Way is that they 


have consistently given profitable results for many years. 


| Customers come back again and again — ordering and reordering. 
If that’s what you want, and we know you do, then it will pay you 
to look into The HUBBARD SUNSHINE Way of feed manufacturing. 


We help you with complete technical advice, formulas, laboratory 
check-up, advertising help, and merchandising advice. Write for 
complete information. 


gf 


HUBBARD oe Send In This Coupon Today! --—-----~ 


HUBBARD MILLING COMPANY, Mankato, Minnesota 
MILLING 


Gentlemen: Please tell me how I can increase my feed business 
COMPANY 


and Make More Money The HUBBARD SUNSHINE Way. 


I have a mixer Yes.... Ne:..:.. 

a I have a grinder Yes.... No.... 
MANKATO, MINNESOTA 
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@ HARLOW VAN PATTEN feed mill, Allen, 
Mich., has added a new feed warehouse 
and installed a corn crusher. 


@ KARNER BROS. Cone, Mich., have sold 

their elevator to J. B. Squires who will 

operate it as the Cone Elevator Co. 


NEW BUFFALO SECRETARY 

William E. Maloney has been appointed 
acting secretary of the Buffalo Corn Ex- 
change to succeed Fred E. Pond, recently 
deceased. Mr. Maloney has been traffic 
commissioner of the exchange for several 
years and will continue to act in this 
capacity. Richard J. Murray, for several 
years connected with the exchange office, 
has been appointed acting assistant 
treasurer. 


@ JOHN F. BERTRAM, representative for 
the Hubbard Milling Co., Mankato, Minn., 
in the Pennsylvania and Virginia terri- 
tories, suffered a stroke while attending 
a poultry show at Harrisburg, Pa., January 
17 and died January 20. 

@ GEORGE KOELLM, purchasing agent 
for King Midas Flour Mills, Minneapolis. 
is at St. Joseph’s hospital in that city 
recuperating from an operation. 

- 
@ WILLIAM SEWELL, Strong-Scott Mfg. 
Co., Minneapolis, returned January 25 
from a three weeks’ trip through Texas, 
New Orleans and other points. 

@ SHANKEY’S FEED STORE, Fountain 
City, Wis., has installed a new feed mixer. 


costs. 


to consult us. 
illustrated book. 


Make 1940 Profitable 


A good way to do this is to consult IBBERSON. It 
costs nothing to find out how to build greater effi- 
ciency in your plant and at the same time reduce 


COMPANY 


Above is illustrated the new and outstanding 
plant of the Farm Commodity Exchange, Lennox, 
S. D., where efficiency was the keynote. 
it was IBBERSON designed and built. 


Write Us In Full Confidence 


Whether you are building or remodeling it pays 
No obligation involved. 


Naturally 


Ask for our 


Grain Trade Loses 
Popular Leader 


Otto F. Bast, well known grain man, died 
of a heart attack at Brownsville, Tex., 
February 7. 

His death marked the passing of one 
of the most ardent supporters of the Grain 
& Feed Dealers National association. He 
was elected president of the organization 
at the Dallas, Tex., convention in October 
1937 and was reelected for a second term 
at Toronto, Canada, in October 1938. He 
was a member of the board of directors 
at the time of his death. 

Mr. Bast was formerly associated with 
the Brooks Elevator Co., Minneapolis, and 
in July, 1938, organized his own firm which 
he operated as the Bast Grain Co. His 
associates were Herman A. Jeub and Frank 
A. Hubbs. The Bast Grain Co., in Septem- 
ber, 1938, took over D. R. Wagner & Co. 

Mr. Bast’s business and association ac- 
tivities resulted in acquaintances from 
coast to coast who will deeply mourn his 
passing. Funeral services were held Feb- 
ruary 13 at Minneapolis. 


@ GENERAL FEED & GRAIN CO., Oneonta, 

N. Y., has dissolved partnership and affairs 

are being wound up by Arthur J. Thompson. 


FIRM NOW CRUSHING 

Northwest Linseed Co., Minneapolis, is 
now crushing linseed meal in the former 
Minnesota Feed Co. plant. E. K. Steul, 
formerly associated with Penick & Ford, 
Ltd., Cedar Rapids, Ia., and more recently 
a broker at Madison, Wis., is manager. 


NEW BOSTON OFFICERS 
Dean K. Webster, Jr., H. K. Webster Co., 
Lawrence, Mass., was elected president of 
the Boston Grain & Flour Exchange, Bos- 
ton, at the annual election held February 
6. Other officers chosen were Frank J. 
Sennett, first vice president, and Joseph A. 
Bassett, second vice president. Directors 
elected for a three-year term were Clar- 
ence O. Case, Arthur F. Hopkins, Paul T. 

Rothwell and Robert S. Wallace. 
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cash in on influx of 


Chichs 


book orders now for 


by EMIL J. BLACKY 


ARK TWAIN said something 

to the effect that everybody 

talks about the weather but 
nobody seems to do anything about 
it. Perhaps the famous writer and 
homespun philosopher was right, 
but feed dealers CAN and SHOULD 
do something now about spring. 

A trifle more than a month by the 
calendar the season will officially 
open. Farmers will be coming out 
of their winter hibernation to make 
new plans for their poultry flocks 
and their crops. Spring marks the 
final business spurt for the feed 
dealer before the summer let down. 

First and foremost, the feed deal- 
er should take advantage of every 
opportunity to cash in on the new 
baby chicks that will be purchased. 
Each of these tiny creatures repre- 
sents a new outlet for feed, poultry 
equipment and remedies. The ques- 
tion is, who's buying chicks? 

One way to keep an accurate 
check on this is for the dealer to 
handle baby chicks himself. There 
are many reliable hatcheries which 
can furnish good strains. Some feed 
stores also operate hatcheries of 
their own with successful results. 

In either case, when a sale is 
made the feed dealer has a first 
hand record of who bought the 
chicks and how many were includ- 
ed in the purchase. These facts 
should be recorded on a prospect 
card, and follow ups should be 
made religiously until the farmer 
has been sold a full supply of feeds 
and equipment necessary to raise 
the new flock. And the contact thus 
developed will often result in ad- 
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ditional business on hog and dairy 
feeds and laying mashes for the 
mature hens. 

The feed dealer should also sup- 
plement his sales talk on chick 
feeds by letting results convince the 
customer. In this connection it is a 
good plan to keep a brooder on dis- 
play in the store. With his own 
eyes the customer can see that the 
dealer's brand of feed is making 
those chicks grow and sparkle with 
health. Moving objects always at- 
tract greater attention, and what is 
more interesting than a flock of 
baby chicks? 

As alluring as they are, however, 
those little birds are frail creatures. 
Along with the selling of feed, 
therefore, it is the duty of the dealer 
to see that the baby chicks have 
the proper care and surroundings. 
It is well worth while to make a 
trip to the farm and to offer friendly 
suggestions. Such a service pro- 
vides insurance against the fact 
that the farmer may lose his chicks 
and place the blame on the feed 
instead of his own negligence. It 
is a difficult matter to get such a 
dissatisfied customer to use those 
feeds again. 

And what about advertising? By 
all means, and it isn't too early to 
begin blasting away. The manu- 
facturers of poultry feeds and rem- 
edies produce some mighty attrac- 
tive copy. It is written by experts 
and is geared to consumer buying 
power. Such material is furnished 
free or at little cost and should not 
be permitted to gather dust around 
the store. At least one mailing and 


a newspaper advertisement a week 
eshould be used. 


Another spring item which should 
not be overlooked is fertilizer. Every 
farmer likes to grow better crops 
than his neighbor and fertilizer, 
properly applied, enables him to 
do this and to put extra dollars into 
his pocket. 


While the snow is still on the 
ground and the rural folks are at 
leisure between chores is a good 
time to make personal calls. Jim 
Brown may wish to seed that lower 
ten acres with barley. In the course 
of discussion the dealer can find 
this out and with facts and figures 
supplied by his manufacturers can 
prove to him that fertilizing the plot 
will pay real dividends. Actual dol- 
lars and cents figures obtained from 
other farmers in the territory will 
also serve as good sales clinchers. 
Likewise, the farmer's plans for po- 
tato and corn acreage and land 
alloted to other grains can come 
into consideration. The point is to 
book the order in advance for de- 
livery at seeding time. Then, an 
estimate of the stocks needed can 
be made by the dealer and there 
is less chance of getting caught 
with an oversupply when the fer- 
tilizer season is over. 

There are many other plans a 
dealer can make now to lighten his 
burdens when the busy season ar- 
rives. Mark Twain may have been 
right about most of the people who 
didn't do anything about the weath- 
er, but be different and DO SOME- 
THING about spring. 
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— prosperity 


(Continued from Page Twenty-seven) 


of the storage of corn near produc- 
ing areas. When the government 
took over into its ownership many 
millions of bushels of corn, it set up 
steel storage bins in the country 
and left unused in the same gen- 
eral area many millions of bushels 
of terminal elevator storage space. 
It is our belief and we have made 
our position clear—that available 
country and terminal commercial 
storage space should be used be- 


fore resorting to those steel bins. We 
still believe that much of the Ever 
Normal Granary corn is in proper 
position when stored in terminals 
in the direction of movement toward 
normal deficiency areas. It is in as 
good position as if stored in produc- 
ing areas which always ship corn 
out and never ship it in. 

This may develop a fourth prob- 
lem of what future competition the 
grain trade may expect from these 
steel bins. The question is being 
osked, if, next year (assuming the 
bins may be empty) elevator stor- 


HELP THEM to MORE EGGS 
Better Hatches 


and 


HELP YOURSELF . 304 
to BIGGER and BETTER PROFITS 


Northrup, King & Co’s 


EGG MASHES 


@ Yes, you can easily do your customers a good turn and at 
the same time bring yourself bigger and better profits! Sell 
Northrup, King & Co.’s Egg Mashes, blended and balanced 


Stop, Laugh and Listen 
Hear Clellan Card 


Every weekday morning one 
of the most popular radio 
programs in the Northwest 
goes to work for local North- 
rup, King dealers. It brings 
thousands of listeners in to 
their radios, sends them out 
to buy Northrup, Kin 
ducts. Tune in. Hear Clellan 


- Card and his jokes. 


WCCO 7 to 7:15 A.M. 


NORTHRUP, 


Minneapolis 


Since 1884 


with the materials that mean more eggs of 
a higher quality in the basket, — more 
husky, livable chicks in the hatch! Pro- 
teins, minerals, vitamins — all have been 
included! All have been properly propor- 
tioned, thoroughly mixed, to assure safe, 
dependable results. Feeds that bring home 
the bacon for poultrymen will bring in 
extra business for you! Stock Northrup, 
King Egg Mashes for more sales in 1940! 


KING 


Minnesota 


age will be first used and steel bin 


storage used only for the overflow, 
or if the government will fill their 
own storage first and use commer- 
cial storage for only the overflow. 
It too is a matter of interest to know 
who will become the eventual 
owner of the bins. 

It is important to note, as part of 
these problems we have mentioned, 
that the confusion does not lie so 
much in the Agricultural Adjust- 
ment Act of 1938, and supporting 
legislation, as in the administration 
of that Act. Congress wrote no 
wording into the Act directing the 
government agencies to erect and 
use steel bin storage space in pre- 
ference to available commercial 
space; the Act did not direct the 
agencies to short-circuit the cash 
grain commission firms; it did not 
even imply that the country eleva- 
tors should be handed a take-it-or- 
leave-it storage contract. 

In legislation which seems ahead 
there is some indication that a ser- 
ious attempt will be made to amend 
the Wages-Hours Act with a view 
to easing the burdens on trades 
pene agriculture. There is little 
indication that any further restric- 
tions are contemplated against fu- 
ture marketing. The whole national 
legislative course, we think, is away 
from business baiting, away from 
continued excessive deficits, and 
away from a philosophy of collec- 
tivism. But this is an election year 


Fr and I do not anticipate that any 


basic change will be made in the 
Agricultural Adjustment Act during 
this session of congress, although I 
am optimistic that some modifica- 
tions can and will be made in its 
administration as affecting our 
trade. 


Editor's Note: This talk was delivered 
at the recent convention of the Indiana 
Grain Dealers association at Indianapolis 
by E. H. Sexauer, Brookings, S. D.. presi- 
dent of the association. His message 
summarizes a cheerful note for the future 
of the grain business and will give in- 
spiration to both grain and feed men. 

@ 


@ MEYERINK MILLING CO., Columbus, 
Pa., was destroyed by fire December 22. 
Loss was estimated at $17,500. 

@ J. M. STOBBA, feed dealer at Berlin, 
Wis., has a 120-acre, swamp land farm 
which he operates as a hobby and reports 
a successful year in 1939. He raised 3,000 
baskets of ear corn, 2500 bushels of pota- 
toes, 60 tons of sweet corn and a large 
crop of reed canary grass seed. The farm: 
is cultivated entirely by tractor. 


THE FEED BAG — February, 1940 


| | 
e340 


J. H. Barton Leaves 
National Oil 


John H. Barton has resigned as president 
of the National Oil Products Co., Harrison, 
N. J. A successor will be chosen at the 
annual board meeting to be held March 4. 

Mr. Barton joined National Oil Products 
Co. 20 years ago as a salesman and rose 
rapidly in the ranks. Before being made 
president of the firm 
in June 1938, he held, 
among other execu- 
tive positions. that of 
sales manager of the 
farm feed division 
and vice president 
in charge of plant 
construction and 
maintenance. He 
was among the pio- 
neers to promote the 
use of cod liver oil 
for animal and poul- 
try feeding and in this work became well 
known to members of the feed trade in 
all parts of the country. 

Mr. Barton is a great lover of the out- 
doors. He frequently relaxed from his 
duties by taking hunting trips and usually 
brought back his quota of big game. 

One of his chief hobbies is the operating 
of a farm at Flemington, N. J., to which he 
will no doubt devote much of his time in 
retirement. This farm has been in his 
family for three centuries. 

@ FRED HOLTBY, T. E. Ibberson Co., Min- 
neapolis, left recently for Florida where he 
will enjoy a winter vacation after putting 
in a strenuous year of work. 

@ CARL MAIER feed mill, Fairport, N. Y., 
was destroyed by fire January 26. Loss 
was placed at $20,000. 

@ MARK HOWELL has purchased the feed 
mill at Aniret, Minn., from Leo Hostettler. 


—ultra modern 
(Continued from Page Twenty-three) 


a branch at Superior, Ia., where 
extensive improvements have re. 
cently been made, including the 
construction of a new warehouse. 
The mill, control room and show 
room are heated by a large steam 
boiler equipped with a stoker. 

T. E. Ibberson Co., Minneapolis, 
which designed all new buildings 
and installed the equipment re- 
ports that Greig & Co., can boast of 
one of the finest and best equipped 
plants in the country. 

Interested in this progressive lowa 
company with John Greig are Ed- 
ward Stockdale, Barney Brackett, 
and Francis Shadle. Mr. Shadle is 
manager. They invite their dealer 
friends to stop and inspect the 
plant. 
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@ FARMERS COOPERATIVE CoO., Farra- 
gut, Ia., has completed construction of a 
new elevator which replaces the one de- 
stroyed by fire last July. J. R. Cox is 
manager. 

@ GREAT EASTERN FEED MILLS, INC., 
Lowell, Mass., suffered a loss estimated at 
$100,000 when fire destroyed its plant, 
January 19. 


SIXTH YEAR ON RADIO 

Murphy Products Co., Burlington, Wis., 
on January 27, began its sixth year of 
broadcasting on the WLS Barn Dance pro- 
gram. The firm has found this type of pro- 
motion effective in building up the sale of 
its Cut Cost and Vig-O-Ray concentrates 
among farmers. A large cast or radio stars 
is featuerd on the Murphy program. 


Kiburtz, Secretary 
Of National, Dies 


E. G. Kiburtz, secretary-treasurer of the- 
Grain & Feed Dealers National association, 
died at Toledo, Ohio, Sunday afternoon, 
February 4. 

Funeral services were held February 7 
from the Walters funeral home in Toledo 
and were attended by a large host of his 
friends and associates, including R. B. Bow- 
den, vice president of the association, who 
made a special trip from Washington. 

Mr. Kiburtz served the Grain & Feed 
Dealers National association at Toledo for 
many years and moved to St. Louis when 
the offices of the organization were trans- 
ferred to that city. He was stricken ill 
while on a recent visit to Toledo. 


ix 


PARADE QUALITY 


Quality—the key-word of M. J. Neahr 
service since 1855. Every bag manufac- 
tured in the last 85 years has been sub- 
ject to the same rigid supervision and 
inspection that makes the name Neahr 
synonymous with the dest in quality 
textile bags. 

Regardless of what your packaging 
problem might be — if it can be done 
with bags—it can be done best by Neahr. 

M. J. Neahr is justly proud of a 
creative department that has originated 
(©) some of the smartest bag de- 
signs and trade marks known 
to the industry. We can help 
you to dress up your product, 
and increase the demand for 
your merchandise. A card or 
letter will bring our repre- 
sentative who will gladly 
describe our complete service 
to you. 


RN STREET» CHICAGO 
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ILLINOIS 

Farmers Cooperative Seed Co., Cam- 
bridge, was badly damaged by fire Janu- 
ary 15. Loss was placed at $15,000 

Turner Seed & Supply Co., Arthur, has 
completely remodelled its office. C. C. 
Turner is owner and manager. 

Seth McClintick, formerly manager of 
the Bushnell Grain & Feed Co., Bushnell, 
has resigned to accept a similar position 
with the Dallas City Grain & Feed Co., 
Dallas. 

Davis Cleaver feed store, Carthage, was 
damaged by fire recently with a loss es- 
timated at $25,000. 

Ronald Nelson has changed the name 
of the Economy feed store, Lemont, to 
Nelson Farm Supply & Hatchery. 

D. D. DeForest, Mrs. R. DeForest and C. 


H. Franseen have formed DeForest, Inc., 
Galesburg, Ill., to deal in feed and coal. 

Harold Oberman has opened a new feed 
store at Blandinsville. 

@ LIPE FEED CO., Sharon Springs, N. Y., 
has been organized by Lewis and Walter 
Lipe. 


@ MILLER OVERTON has resigned as 
manager of the Bangor Fruit Exchange & 
Elevator Co., Bangor, Mich., effective March 
1. R. J. Martin, former agricultural high 
school teacher, has been appointed to 
succeed him. 

@ CARL D. WHITE, head of the White 
Grain & Feed Co., Forest Park, Ill., died 
January 21. He was 56 years old. 


The Wonder Working 
POWER of the Sea 


When You Make MANAMAR Feeds 


MANAMAR 


Nature's protein- 
minerals from the sea 


will add ‘MORE POWER’ 
to any ration. 


PHILIP R. 


@ The ManAmar Money Making 
Plan For Feed Manufacturers gets 


PARK, 


right down to the heart of your 
problems. It gives you suggestions 
for a complete plan of feed sales, 
advertising, formulas and basic in- 
gredients. It has helped hundreds of 
feed manufacturers to increase ton- 
nage and profits far beyond their 
fondest hopes. 


@ The ManAmar Money Making 
Plan shows how you may be able to 
reduce your inventory hundreds of 
dollars. It provides a means of sup- 
plying the mysterious, but highly nu- 
tritive, factors needed in rations for 
promoting and maintaining growth, 
production and health of poultry and 
livestock. 


@ Write today for complete FREE 
information about the ManAmar - 
Money Making Plan. 


INC. 


Dept. FBe1, 608 South Dearborn Street, Chicago, Illinois 
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—iowa convention 


(Continued from Page Twenty-five) 


Mrs. Gladys Stormes of the Iowa Feed Co., 
and Mrs. Barbara Jensen of Des Moines 
Elevator Co. are in charge of these 
arrangements. 

All feed and grain firms in the Des 
Moines market are cooperating with the 
association headquarters in helping to 
provide adequate entertainment for the 
convention visitors. 

What promises to be an interesting pro- 
gram innovation is the “Information Please” 
feature being lined up for the first after- 
noon, just ahead of Mr. LaBudde’s talk. 
The old game of ‘stumping the experts” 
will be on in earnest, with a board of four 
men who are supposed to know something 
about feeds and feeding, catching all the 
pitches from the crowd and throwing them 
back if they can. Prizes will be awarded 
to questioners who succeed in confounding 
the experts, and to keep things absolutely 
honest, an umpire—a sort of “super-expert” 
will preside over the whole affair in the 
person of Cy Sievert of the American Dry 
Milk Institute, Chicago. 

The names of the experts who will so 
courageously brave the mob have not been 
announced, but they will probably include 
Hank Swanson of Clotrate, Charlie Ash of 
Blatchford, Tom Dyer of Sargent and one 
or perhaps two others. 

Although the final program is not com- 


.plete at the time The Feed Bag goes to 


press, with some speakers still undeter- 
mined, following is the tentative outline 
which is likely to be changed only in minor 
details: 

Convention opens at 10 o'clock sharp 
Tuesday morning February 27, following 
a breakfast meeting of the joint boards of 
directors of the two old organizations. Prin- 
cipal event on the forenoon program is a 
question and answer period on the govern- 
ment corn program, with Iowa Corn Loan 
Supervisor Ed Ellison and other govern- 
ment officials participating. 

At a big noon luncheon meeting in the 
main ballroom Tuesday noon the speaker 
will be Ray B. Bowden, executive vice pres- 
ident of the Grain & Feed Dealers National 
association, with which both Iowa groups 
are affiliated. Bowden will bring a report 
fresh from Washington, D. C., on grain and 
feed trade affairs, and will discuss some 
of the things which lie in the future. 

This address is expected to be a high- 
light of the convention as Bowden is known 
throughout the trade for his speaking abil- 
ity. A heavy attendance of Des Moines 
business men is expected at this session. 

Tuesday afternoon, immediately follow- 
ing the luncheon, will bring the main feed 
program of the convention. It will be open- 
ed by Iowa State college officials briefly 
describing plans for the annual feed men's 
field day sponsored each fall at Ames by 
the Iowa feed industry. In 1940 it is con- 
templated making the event an actual 
“short short course’ of several days’ dura- 
tion designed expressly for feed men. 

The “information please” program will 
come next followed by Mr. LaBudde’s pre- 
sentation. The Allied film, “Vitamins on 
Parade”, will close the afternoon session. 

Tuesday evening a theatre party is plan- 
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ned for the ladies and a special stag en- 
tertainment is tentatively scheduled for the 
men. Plans for this are not yet entirely 
definite. 

The Wednesday morning meeting will 
bring a stellar group of discussion leaders. 
DeLoss James, head of the agricultural de- 
partment of the Chamber of Commerce of 
the United States, is as closely in touch 
with national affairs affecting agriculture 
as any man in America and he will talk on 
some phase of his work in Washington. 

Featured speaker of the morning session 
will be Dr. W. E. Peterson of St. Paul, 
chief of the department of animal husband- 
ty at the University of Minnesota farm. 
The subject of his address will be: “What's 
New in Feeds and Feeding”. 

Jesse Smith, manager, Associated Millers 
of Kansas Wheat, Kansas City, Mo., and 
former executive of the Millers National 
Federation, will have an important and 
interesting message for those attending. 
The subject of his talk will be “God Bless 
America.” 

A practice found most successful at 
Western conventions, that of dividing the 
meeting into luncheon discussion groups, 
will be used again on Wednesday, Febru- 
ary 28. In one luncheon room the Inde- 
pendent Feed Dealers of Iowa will have 
its final meeting, and included among the 
speakers will be David K. Steenbergh, pub- 
lisher of the Feed Bag and secretary of the 
Central Retail Feed association, and Fran- 
cis Shadle of Estherville, Iowa, who will 
describe briefly the new mill just com- 
pleted for his firm, Greig & Co. 

The second luncheon group will be on 


CALL... STORM Y 


FOR... 


warehousing and will be under the spon- 
sorship of the special Iowa committee on 
warehousing elected at a meeting in Des 
Moines last fall. Walt Fuller of the Des 
Moines Elevator Co. is chairman. 


Wednesday noon also a special lunch- 
eon and entertainment will be held for the 
ladies of the convention. 

The afternoon program will open with 
a round table on national affairs and such 
regional subjects as truck merchandising, 
seed legislation, rail rate reductions, river 
transportation and pending federal legis- 
lation. Several of the speakers heard earl- 
ier on the program will participate. 

Closing the Wednesday afternoon pro- 
gram will be the Purina film on formation 
of the egg. 


The annual banquet Wednesday evening 
will present Arthur Brayton, head of the 
Des Moines convention bureau and nation- 
ally known speaker. His talk will be follow- 
ed by a stage show and entertainment. 


Thursday, Februray 29, a breakfast meet- 
ing (with the meal “on” the association 
because it’s only once in four years) will 
inaugurate the annual business session, at 
which the proposed consolidation of the 
grain and feed groups will be voted upon. 
A special feature is also being arranged 
for this meeting but details have not been 
announced. 

At some point in the convention pro- 
gram, as yet unscheduled, Mark Thorn- 
burg, Iowa Secretary of Agriculture, will 
explain the new Iowa Weed and Feed 
council just established, and O. N. LaFol- 
lette, state feed inspector, will answer 


questions on the enforcement of the law. 

Officers of the Western Grain & Feed 
association are Hugh Hale, Royal, Iowa, 
president; Columbus Hayes, Mt. Pleasant, 
Iowa, vice president, and Jack Westerfield, 
Des Moines, field secretary. Those of Inde- 
pendent Feed Dealers of Iowa are Jim Ol- 
son, West Bend, president; Ralph Sprague, 
Oelwein, vice president, and John Hinck, 
Corning, treasurer. Ron Kennedy is pres- 
ent secretary of both groups. 


Thatcher Goes Back 


To Minneapolis 


M. W. Thatcher, Jr., will leave the 
Froedtert Grain & Malting Co., Milwaukee, 
March 1 to become associated with the 
Bunge Elevator Corp., Minneapolis. He 
will serve as man- 
ager of the barley 
department. 

Mr. Thatcher con- 
siders Minneapolis 
his home town since 
he was engaged in 
the grain business 
there with various 
firms for 13 years 
before coming to 
Milwaukee. 

He joined Froedtert 
May 15, 1938, and 
since that time has been in charge of 
barley purchases and by-products sales 
for the company. Mrs. Thatcher and the 
three Thatcher children, two of them twins, 
will also leave Milwaukee to be in Min- 
neapolis by March 1. 


PHONE: Two Trunk Lines, 4-5177, 4-5178, Direct Western Union Wire in our Office 


IOWA FEED COMPANY 


DES MOINES 
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— beat chiselers 


(Continued trom Page Thirty) 


you. It won't count for much in 
your pay envelope. 

8. DON'T open your sales presen- 
tation with any kind of a price bait. 
Start off with the more important 
factors and let your mention of 
price come last, where it belongs. 

9. DON’T get into an argument 
on price. Whatever the result, you'll 
lose. If you win the argument, you 
lose the customer. If you lose the 
argument, you lose money. 


10. DON'T become embroiled with 
price comparisons on a competitor's 
line, regardless of whether the price 
is higher or lower. Stick to your 
own line and mind your own busi- 
ness. 


11. DON’T get the mistaken im- 
pression that a buyer is a chiseler 
just because he tells you he has 
io get your price down in one way 
or another. He may have perfectly 
ethical ideas about the “one way 
or another’. (See No. 2) We must 


learn to distinguish between buyers 
and chiselers. 


You Pack Your Reputation 
Into Each Bag of Your Feed 


Ask yourself . 
using cheap ingredients in poultry feeds . . . if you 
risk on their quality or uniformity . 
cents saving, possible per bag, might be buried under 
an expensive customer loss . . . ? 


. where can be the percentage in 


. . if the few 


Likely you made your answer to this question long ¢ 
ago . . . decided that reliability is the first requisite p 
of a feed ingredient. 


A dependable ingredient for poultry and animal feeds 
is VITAND .: . 
taining 3,000 U.S.P. units of “A” and 400 A.O.A.C. 
chick units of “D,” per gram. 


Investigate VITAND . 
mixers turned to its use for their feeds. 


a potent vitamin supplement con- 


. » why in 1939 so many 


Write to NAPTHOLE, Inc., Boonton, N. J. or these distributors: 


NORTHRUP, KING & CO., Minneapolis 
JESSE C. STEWART CO., Pittsburgh 
WARNER'S MILLS, Alliance, Ohio 
HAYNES MILLING CO., Portland, Ind. 
V. E. HERTER CO., Dayton, Ohio 

CORN BELT SUPPLY CO., Sioux City, Ia. 


KING BROTHERS, Philadelphia 

SAM KRAUS, Fort Wayne, Ind. 
WOOSTER FEED MFG. CO., Wooster, Ohio 
FARLEY FEED CoO., Janesville, Wis. 
CHAS. SCHAEFER & SON, Brooklyn 
SHELDON LATTIN, Buffalo, N. Y. 


MATHEWS & FRITZ CO., Los Angeles 


Also Warehouse Stocks at: CHICAGO, ILL. 


INDIANAPOLIS, IND. LANSING, MICH. 
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12. DON'T allow yourself to get 
the impression that most buyers 
are price buyers. Many of them 
are quality buyers, too; but the 
greatest mass of buyers are in be- 
tween, in the so-called mass mar- 
ket. They are the buyers who can 
be swayed one way or the other 
by the right kind of salesmanship. 

13. DON'T ever mention price be- 
fore your prospect does. 


14. DON'T give up the ship when 
the buyer says your price is too 
high. After you have sold him on 
the quality angles of your line and 
he compares them with the lower 
price line he has in mind, he may 
still come back to your quality line 
and find that your price is NOT 
too high. 

15. DON'T let your prospect bluff 
you into meeting a supposed cut 
price. It doesn’t hurt to call his 
bluff once in a while just to make 
him show his hand. 


MARKET NEW PRODUCT 

The Sexton Co., Kansas City, Mo, has 
announced the manufacture of a new vita- 
min premix for feeds. Sales are being 
directed by Tom Sexton, manager of the 
firm, who is well known throughout the 
trade. Offices of the company are located 
at 432 Board of Trade buillding, Kansas 
City. 


Employment Bureau 


A complimentary, confidential service — 
address your inquiries to The Feed Bag 


POSITIONS WANTED 


ACCOUNTANT—Six years’ experience in feed 
and grain business accounting, also retail sell- 
ing. Excellent references. Middle west territory 

referred. 28 years of age, married. Refer to 

o. 1139, % The Feed Bag, Milwaukee, Wis. 


PRACTICAL MILLER and manager — Experi- 

= in flour, feed and corn mills in all phases 

roduction. Also feeding of livestock and 

try. Strictly temperance. Will go anywhere 

~y once. Refer to No. 1239, % The Feed Bag, 
Milwaukee, Wis. 


SALESMAN—Good experience in selling, also 
accounting. Well acquainted in Wisconsin but 
will go anywhere. 40 years of age, single. Re- 
fer e No. 3912, % The Feed Bag, Milwaukee, 
Wis. 


POSITIONS AVAILABLE 


AGENTS—To sell chicken mite killer. Good 
commission also paid on repeat business. Give 
full details in first letter. Refer to No. 119A, % 
The Feed Bag, Milwaukee, Wis. 


FEED SALESMAN—FEastern territory. Must 
acquainted with feed trade, custom millers an 
industrial accounts. — to No. 1139A, % The 
Feed Bag, Milwaukee, Wis. 


SALESMAN—Sell nationally advertised mite 
killer. Must be acquainted with hatcheries and 
poultry supply dealers. Refer to No. 240A, % 
The Feed Bag, Milwaukee, Wis. 


OPPORTUNITY for salesmen to sell well- 
known concentrate in Wisconsin, Illinois and 
Michigan territories. Write giving full informa- 
tion on experience and sales ability. Refer to 
No. 2040A, “; The Feed Bag, Milwaukee, Wis. 
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WELL QUALIFIED 
Dealer: “Why do you think you could 
work on a newspaper?” 
Dealer's Son: “I can type with two fing- 
ers and I can swear.” 
* * * 


GUESS WHO IT IS 


CAREFULLY SIFTED FOR FEED DEALER CONSUMPTION  5aesman: “Is the head of the house in, 


BETTER DESCRIPTION 
Tourist: “Gee, I'm feeling fine this morn- 
ing. I slept like a log.” 
Bed Partner: “Yeah, like-a log with a 
saw running through it.” 
* * 
WORKS BOTH WAYS 
Drunk: “Believe it or not, offisher, I'm 
looking for a parking plash.” 
Officer: “But you haven't an automobile.” 
Drunk: “Oh yesh I have, offisher. It’s in 
the parking plash I’m looking for.” 
* * = 


THE REAL TEST 
Jim: “She seems like a good, sensible 
girl.” 
Tom: “Uh huh, she wouldn't pay any 
attention to me either.” 
2 
BAD ADVERTISING 
Dealer: “Ephraim has a bad reputation.” 
Salesman: “Yes, I saw him with her 
last night.” 


* * 
EASY LIFE, NOW 

Dealer: “Since I bought my car I don’t 
have to walk to the bank to make my 
deposits.” 

Salesman: “Oh, you ride now, I suppose.” 

Dealer: “No, I don’t make any.” 

* * * 
EYE FOR AN EYE 

Lady: “How did you find the penny I 
dropped so quickly.” 

Beggar: “I'm not the blind man—I’m 
just sitting here while he’s gone to the 
movies.” 

* * * 
GIVE HIM TIME 

Wife: “The new couple next door seems 
very devoted. He kisses her every time 
they meet. Why don't you do that?” 

Dealer: “I don’t know her well enough 
yet.” 

* * * 
POLITICAL RIVALRY 

Young Bride: “Darling, do you think of 
me day and night?” 

Alfred: “Sweetheart, I cannot tell a lie. 
Sometimes I do let my mind drift and 
wonder who the Republicans will nominate 
for president.” 

* * * 

Sometimes a man with a clear con- 

science only has a poor memory. 
* * 


ONE MORE CHANCE 

Hangman: “Have you anything to say 
before I hang you?” : 

Condemned Golfer: “Mind if I take a 
couple practice swings.” 

* * * 
FREE THINKER 
A woman is very peculiar. I find 
Not a shade of a@ shade of a doubt of it— 
She’s most apt to give you a piece of her 
mind 
At the time she is practically out of it. 
—Sateve Post 
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sonny?” 
Sonny: “No, sir. There’s nobody home 
QUIT STALLING but dad and me.” 
She: “Do you know the A, B, C's of 

lovemaking?” HE HELD OUT 
He: “Sure, but why waste time on them. Dealer: “What do you mean by saying 
Let's get down to the X, Y, 2's.” that I have been deceiving you for years?” 
eee Wife: “I just found out that the govern- 


ment allows you $2500 a year on your 
income tax for being married and you 
allow me a measly $10.00 a month.” 


As a man grows older and wiser he 
talks less and says more. 


- ARE PLAYING TUNES ON THOUSANDS 
CASH REGISTERS! 


WIDE AWAKE FEED MERCHANTS WILL 
MAKE BIGGER PROFITS THIS SPRING WITH 


@ BLATCHFORD’S CALF MEAL 


has complete farmer confi- product which safely and 
dence and is accepted asthe surely brings your customer 
standard of quality. Sell the back. 


@ BLATCHFORD’S CALF PELLETS 


Many farmers prefer pellets makes them the farmer's 
and the Blatchford label choice. 


@ BLATCHFORD’S VITADINE 


improves feed at alower cost cod liver oil, iodine, mangan- 
with less trouble. Blatchford’'s ese, wheat germ oil and 
guaranteed VITADINE sup- additional vitamins. 

plies your milk equivalent, 


Add up your credits that these Blatchford Gift Catalog! Write, 
famous Blatchford products bring wire or telephone your order to 
—then select your gift from the your distributor today! 


ESTABLISHED 1800 


WAUKEGAN + ILLINOIS. 
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—northwest dealers 
(Continued from Page Seventeen) 


plete control of the grain trade by 
the secretary of agriculture. By res- 
olution, the convention urged all 
members of congress and other 
grain producing states “to work for 
defeat of this proposed measure”. 

Dr. A. J. Pacini, director of the 
specialties division, Archer-Daniels- 
Midland Co., Minneapolis, cele- 
brated his birthday by presenting 
a terse report on the necessity of 
supplying vitamin E to livestock 
and poultry as found in bulletin 229 


of the agricultural experiment sta- 
tion at Storrs, Conn. At the conven- 
tion banquet that evening, the new- 
ly formed ladies’ auxiliary provided 


LBS 


Sales 


160 N. LaSalle Street 


The Most Critical Feed Dealers 


ad Manufacturers are Turning to 


MARBLEHEAD 


MINERAL FEED 


for all Live Stock and Poultry 


I N A few short months, MARBLEHEAD 
MINERAL FEED has gained wide, and 
high praise, as an outstanding mineral feed. 


Dealers and feed manufacturers whom we 
have contacted, and those now incorporating 
MARBLEHEAD MINERAL FEED in 
their feeds, say that it really is an outstand- 
ing advance in nutrition; and have proved 
that it solves nutritional disorders due to 
mineral deficiencies. 


Offers Quick Sales 


MARBLEHEAD MINERAL FEED, with its 16 
ingredients—6 of them Trace Elements, not found in 
ordinary mineral feeds — furnishes full Manganese, 
Cobalt, and Iodine protection. 
MIN VALUES: Vitamin A (from carotene), Vita- 
mins B, D and C (from irradiated yeast), which help 
further increase the efficiency of the minerals. 


MARBLEHEAD MINERAL FEED is distinctly 
different from all other mineral feeds on the market. 
Produced with the two-fold purpose: to produce out- 
standing results; 
TIAL PROFIT TO YOU 


Sales-Merchandising 


literature; 
available for your mailing list. We pay 
Large, attractive poster wall cards. 


chandising program will help you sell this profit- 
making feed. 


Write quick, or wire for full details, 


¢ MARBLEHEAD LIME COMPANY e 


Increased Profits 


It has PLUS VITA- 


and to SELL AT A SUBSTAN- 


Cooperation 


instructive feeding bulletin, is 


the postage. 
ur sales-mer- 


all facts, prices, etc. 


Chicago, Illinois 
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OFFICERS AND DIRECTORS 
of the Northwest Retail Feed 
association — Seated, from left 
to right: L. J. Weidt, Minne- 
apolis, vice president; W. L. 
Ledine, Bethel, president; 
W. D. Fleming, Minneapolis, 
secretary-treasurer, and L. H. 
Patton, Glencoe, retiring presi- 
dent. — Standing, from left to 
right: John Heyerholm, North- 
field; P. H. Gust, Heming; 
A. O. Olson, Dodge Center; 
R. M. Serkland, St. James; Paul 
Klaverkamp, Mankato; E, J. 
Houle, Forest Lake, and J. E. 
Donovan, Albert Lea, directors. 
— Not shown: R. Emerson, 
Wanamingo; Ray T. Wirt, 
Lewiston, and M. A. DeWerd, 
Olivia, directors. 


a birthday cake for Dr. Pacini. It 
was decorated with the A-D-M 
trade mark. 

Following Dr. Pacini on the pro- 
gram was Dr. W. E. Peterson, chief 
of dairy husbandry at the University 
of Minnesota farm. His was a return 
engagement and, as expected, his 
discussion of ‘What's New in Cattle 
Feeding” was well received by the 
delegates. 

Dr. Peterson pointed out that there 
were three reasons for the steady 
increase in nutritional deficiencies: 
(1) forced production, (2) insuffi- 
cient plant minerals and (3) re- 
moval of fat from by-products used 
as feed ingredients. 

One third of Minnesota soil, he 
said, is too low in phosphorus and 
other minerals to sustain milk pro- 
duction or fatten cattle. He conse- 
quently recommended the special 
feeding of phosphorus and iodine 
and of lime when without good al- 
falfa hay or when heavy concen- 
trates are fed. 

The fat problem, Dr. Peterson con- 
tinued, is now being studied at the 
university farm in connection with 
the feeding of calves. Using skim 
milk as a basic ration varying 
amounts of corn oil, soybean oil, 
cocoanut oil, cottonseed oil and 
lard are being fed to determine 
whether or not they will replace 
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butterfat as found in whole milk. 

Wendell L. Ledine, Bethel Feed 
& Produce Co., Bethel, Minn., was 
elected president of the association 
at the annual meeting of the board 
of directors held at the close of the 
convention. He succeeds L. H. Pat- 
ton, Farmers & Merchants Milling 
Co., Glencoe, Minn., who automa- 
tically becomes a member of the 
board of directors. 

At the same time, L. J. Weidt, 
Comanader Elevator Co., Minnea- 
polis, was elected vice president 
succeeding M. A. De Werd, De Werd 
Feed Mills, Olivia, Minn., and W.D 
Fleming, editor of Grain & Feed 
Review, Minneapolis, was reap- 
pointed secretary-treasurer. 

It was tentatively decided that 
the next annual convention be held 
at St. Cloud, Minn., on the Monday 
and Tuesday closest to January 20, 
1941. 


Prater Markets New 
Fibre Grinder 


Ralph Prater, president, Prater Pulver- 
izer Co., 1849 S. 55th ave., Chicago, has an- 
nounced a new fibre grinder which is now 
ready for the market after several years of 
experimentation. The new machine is an- 
nounced in a bulletin issued by the firm 
entitled “Twice Capacity per Horse Power.” 

The machine has been particularly ef- 
fective in grinding oats, according to Mr. 
Prater. The fine grinding of oats has long 
been recognized as one of the major prob- 
lems of the feed industry, Mr. Prater re- 


ports. Two problems, he says, were in- 
volved. First, a capacity that would make 
processing of oats economical and second, 
fine grinding that would eliminate dangers 
of the oat hull in the digestive tracts of 
pigs and poultry. 

The firm maintains that the grind pro- 
duced is distinctly granular, giving a com- 
plete absence of unreduced fibre. The new 
Prater fibre grinder is also adapted to 
wheat screenings and bran, the announce- 
ment states. 
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Dealer Meeting Held 
At Waterloo, Ia. 


More than 250 feed dealers attended 
the annual meeting at Waterloo, Ia., on 
Lincoln's birthday, February 12, sponsored 
jointly by Northrup, King & Co. of Min- 
neapolis and the Waterloo Mills Co. of 
Waterloo. 

Guest speakers at the meeting, held in 
the Russell Lamson hotel, were Ray Ewing, 
National Oil Products Co., Harrison, N. J., 
whose subject was “Things a Feed Dealer 
Should Know About Nutrition’ and Prof. 
Harold D. Hughes, Iowa State college, 
Ames, who discussed “Crop Seeds and the 
Farm Outlook for 1940”. 

Other speakers were Lyndon M. King, 
vice president, and John Ledbetter, credit 
manager of Northrup, King & Co. and M. F. 


Wells, newly appointed manager of the 
mixed feed department of the Waterloo 
Mills Co. 

Roast turkey, from birds grown on Ster- 
ling brand feeds, was served at the ban- 
quet where 25 attendance prizes were dis- 
tributed among the dealers. 

Arrangements for the meeting were in 
charge of Carl G. Orsinger and Glenn 
Bown, proprietors of the Waterloo Mills Co., 
and Earl A. Knudtson, divisional sales 
manager of Northrup, King & Co. 

@ FEAGANS MILL on Bullskin Run near 
Wheatland, W. Va., was destroyed by fire 
Jonuary 24. Loss was estimated at $12,000. 
@ SOUTHBURY GRAIN CO., Southbury, 
Conn., suffered a loss of $15,000 in a 
recent fire that damaged its plant. 


CLO -TRATE 


contains not less than 
3000 U.S.P. units of vita- 
min A and 400 A.O.A.C. 
Chick units of vitamin D 
per gram. 


CLO-TRATE’200” 


contains not less than 
1500 U.S.P. units of vita- 
min A and 200 A.O.A.C. 
Chick units of vitamin D 
per gram. 


FORTIFIED 


IN 
VITAMINS 


NEWARK 


... shocking results might be avoided. But your sense of sight 
will not show whether a wire is dead or heavily charged. Nor 
will sight, or any of your other senses, aid you in checking the 
unitage of an oil used to fortify feeds in vitamins A and D. 


It is not necessary that you rely upon your 
senses or make other tests when you use 
CLO-TRATE. For CLO-TRATE is man- 
ufactured under exacting pharmaceutical 
standards and every batch is rigidly tested 


in our own well-equipped, carefully super- 
vised laboratories. 


CLO-TRATE “dependability” can be 
counted upon at all times, even if the 
European War may make future adjust- 
ments necessary. 


WHITE LABORATORIES, INC. 


Manufacturers of Vitamin Products 


NEW JERSEY 
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THE MODERN way 


OF ADDING MOLASSES 
TO YOUR FEEDS 


DRIED MOLASSES 
MIX 


Write for Full Particulars 


La Budde Feed & Grain Co. 


MILWAUKEE WISCONSIN 


We subscribe to the principle that 
friendship should be built on busi- 
ness and not business on friendship. 


PROTEIN FEEDS 


ALL IN ONE CAR AT CARLOAD PRICES ss 


The Staley Customer NEVER GUESSES-He Knows! 
A. E. STALEY MANUFACTURING CO. 


DECATUR DIVISION) ILLINOIS 


AMERICA’S LARGEST PROCESSING PLANT 


IN YOUR FEED STORE 


Sale Aduertisement 


A series of teaser ads used recently by a Michigan feed 
dealer attracted unusual interest to a special sale which he 
conducted. On different pages of his newspaper he used one 
column, 3-inch spaces. When all of the pages were turned the 
ads, read, “One for the money—two for the show—three to 
get ready.” The last ad, which was considerably larger than 
the preceding three, bore the message—“And four to go to 
Blank’s big feed sale. Watch for startling bargains in our next 
week's ad.” That the ads were effective was proven by the 
fact that the sale attracted one of the largest crowds of buyers 
in the dealer's history. 


Compare the Hens 


After careful records were kept for one month of a Rhode 
Island and Leghorn hen, a dealer placed them in wire enclosures 
numbered 1 and 2 and announced an interesting contest. 
Farmers who entered were required to estimate the number of 
pounds of feed consumed by each hen for the past month, the 
quantity of eggs laid, name of the breed, and the weight. The 
person having the highest score was rewarded with a 100 pound 
bag of laying mash. Advantage of the contest was taken by the 
dealer to display his poultry feeds around the cages and to get 
the names and addresses of entrants and the number of chickens 
and the type they kept on their farm. 


e 

Sign Your Name 

Most dealers who use novelties for advertising make a practice 
of giving them away promiscuously. A dealer in Pennsylvania, 
however, conceived a different idea. On the counter near the 
cash register he placed what he termed a “guest book.” After 
customers made their purchases, they were asked to sign their 
names in it and after doing so were handed a pencil bearing 
the dealers advertisement. “The idea of keeping a guest book,” 
declared this feed merchant, “enabled me to add a lot of new 
names to my mailing list. It also made the customers value the 
pencils more than if they had been passed out at random.” 


Washington, a Farmer 


An Indiana dealer last year took advantage of Washington's 
birthday to issue a special good will letter. He pointed out that 
the father of our country was a Colonial farmer, and that farm- 
ing was a great American enterprise. A picture of Washington 
was traced at the head of the letter which was mimeographed 
and a P.S. at the bottom urged the farmers to visit the feed 
store for their supplies of quality feeds of all types. The idea 
made the farmers swell with pride and respect the dealer for 
recognizing the importance of their calling. 


February Sales Hints 


Make arrangements with a local hatchery to handle baby 
chicks in your store . . . get on the telephone or make the 
rounds in your automobile to book advance seed and fertilizer 
orders . . . write your manufacturer for advertising material 
on baby chick feeds and see that such material is distributed 
among your customers . . . buy your merchandise for the spring 
season now and you will have more time to devote to selling 
during the rush. 
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Whether or not the ground hog has 
seen his shadow this month, there were 
many sunny birthday celebrations among 
members of the feed trade. One who had 
real occasion to celebrate was E. C. Dreyer, 
Dreyer Commission Co., St. Louis. Gene, 
as he is known to his many friends, was 


J. W. KELLER 


born February 29 so this is the year he can 
really throw that big party he has been 
waiting for since 1936. 

Another who just came in under the 
wire to be in the February group of cele- 
brants is A. G. Campbell, secretary, Texas 
Grain & Feed Dealers association, Ft. Worth. 
He was born on the first. 

February 2 brought three well known 
men to the industry. They are Gus Acker- 
man, vice president, Oyster Shell Products 
Corp., New Rochelle, N. Y.; H. A. Nonn- 
weiler, secretary, Capital Flour Mills, Min- 
neapolis, and Otto F. Yanisch, advertising 
manager, Hubbard Milling Co., Mankato, 
Minn. Mr. Ackerman is a connoisseur of 
good food and naturally recommends more 
Pilot Brand, which the firm manufactures, 
for chickens. Selling more flour is Mr. 
Nonnweiler’s hobby. He was born in 1886. 
Mr. Yanisch has been associated with the 
Hubbard Milling Co. for the past 14 years. 
He has spent 17 years with the 205th in- 
fantry, advancing from buck private to first 
lieutenant. His chief hobbies are collecting 
stamps and coins and trying to squeeze 
32 hours into a 24-hour day. 

There are always at least two birthdays 
celebrated at the Borden Co., New York, in 
February. Charles F. Kieser, manager, 
special products division, blows the candles 
out on his cake February 25 and Louis 
Novins, advertising manager, celebrates on 
February 5. Both are well known in the 
trade. 

One successful business woman, allied 
with the feed industry, also gets a place 
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on The Feed Bag birthday calendar for 
this month. She is Miss Vera Matthews, 
vice president of the Fredman Bag Co., 
Milwaukee, who was born February 6. 

K. J. Maltas, western sales manager, 
A. E. Staley Mfg. Co., Decatur, Ill., made 
his debut February 7. He claims to be 
the first full time travelling soybean oil 
salesman in the United States, having 
started on this job in 1927. 

Going on down the birthday calendar 
we find Richard Teweles, secretary and 
treasurer, Teweles Seed Co., February 7; 
Frank S. Sheets, president and treasurer, 
Sheets Elevator Co. and the G. E. Conkey 
Co., Cleveland, Ohio, who relaxes by bowl- 
ing, fishing and golfing, February 9; R. H. 
Lang, president and general manager, L. L. 


Olds Seed Co.. Madison, whose hobby is 
flower growing, February 10; Carl B. Hed- 
rick, vice president, General Distributing 
Co., Inc., Newton, Kan., February 11; Tom 
G. Dyer, former actor, and now sales man- 
ager for Sargent & Co., Des Moines, Ia., 
February 12; Maurice Cook, advertising 
manager, McMillen Feed Mills, Inc., Ft. 
Wayne, Ind., who enjoys bowling and 
swimming, February 13; John M. Palmer, 
vice president, Marblehead Lime Co., Chi- 
cago, who gets a kick out of stamp collect- 
ing and model railroading, February 15; 
H. F. Pugh, advertising manager, the Heil 
Co., Milwaukee, February 16; A. F. O. Ger- 
mann, president, Nutritional Research As- 


(Continued on Next Page) 


1940 YOUR OPPORTUNITY 
QUAKER FEED DEALER 


Start a Drive Now on Ful-O-Pep Chick Starter 
and See It Help You Win Satisfied Customers, 
Healthy Profits, and Reputation for Fine Feed. 


ONTH after month in 
1940, over the nation’s 
biggest radio stations, in poultry 
magazines, State and National 
Farm Papers, your customers get 


the news on how the Ful-O-Pep 
Rearing Plan saves up to 30% to 
50% on cost of feeding the new 
1940 Pullets. Write today for de- 
tails of a Ful-O-Pep dealership. 


THE QUAKER OATS COMPANY, CHICAGO, ILL. 
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sociates, Inc., February 18; noted among 
American men of science; A. V. (Vic) Jay, 
National Oil Products Co., Harrison, N. J., 
February 19; J. Walter Rice, grain mer- 
chant, Milwaukee, February 22; Gordon 
Philpott, director of advertising, Purina 
Mills, Inc., St. Louis, February 22; J. Boor- 
ster, Charles Advertising Service, New 
York, February 23; J. Walter Keller, presi- 
dent, Pratt Food Co., Philadelphia, who 
likes military work, travelling and gem 
collecting, February 27; C. L. Ostrom, ad- 
vertising manager, Morton Salt Co., Chi- 
cago, also February 27; Roy I. Campbell. 
grain commission merchant, Milwaukee, 
February 28; W.E. Mullin, Mullin & Dillon 
Co., Minneapolis, February 5; H. R. Har- 
mer, president, Hubbard Milling Co., Man- 
kato, Minn., February 12; A. H. Roffers, 
manager, Farmers Cooperative Produce Co., 


Bu 


Marshfield, Wis., February 4, and George 

H. Reinders, Reinders Bros., Elm Grove, 

Wis., February 23. Happy birthday to all! 


@ ERICH ENGLER, popular sales repre- 
sentative for the Teweles Seed Co., Mil- 
waukee, tried the ski jumps at Wausau, 
Wis., recently. Eric claims he made a 
perfect landing but a wrenched shoulder 
doesn'i quite agree with his story. 

— 


VITAPANE CHANGES NAME 

Arvey Corp., Chicago, has announced a 
change in the name of Vitapane, glass 
substitute for poultry houses. It will hence- 
forth be known as R-V-LITE. The change 
wes made to avoid similarity in name with 
any other products. R-V-Lite is distributed 
by the Anderson Box Co., Indianapolis. 


FROM THE 


GORTON 


COD LIVER OIL FAMILY 


liver oils. 


‘Gorton Family”! 


BUY THE OIL THAT BEST 
MEETS YOUR LOCAL NEEDS 


If you are a feed manufacturer who insists 
on your right to choose and select the grade 
of cod liver oil best suited to your manufac- 
turing needs instead of being asked to use 
ONE oil for all purposes regardless of local 
conditions, then you will quickly recognize 


the advantages offered by the GORTON FAMILY of cod 


This unusual “FAMILY” is offered by Gorton-Pew Fisheries, 
oldest and largest domestic producers of cod liver oil in this 
country today. All of these oils conform to the specifications 
of each and every state feed control department. 


NOW you can buy the particular grade of oil BEST SUITED 
TO YOUR NEEDS — YOU select the right one from the 


NEW ENGLAND BY-PRODUCTS CORPORATION 


Grain and Flour Exchange, BOSTON, MASS. 


on” 
1000 A 


Telephone Hubbard 1682 


— by-product feed 


(Continued from Page Twenty) 


until in the last ten years the feed 
trade uses practically all the dry 
buttermilk that is made. The amount 


is from 25,000 to 32,000 tons. 


About ten years ago dry skim 
milk began finding its way into 
feed. It had been used in ever in- 
creasing amount in the bakery and 
other human food preparation 
trades but the feed trade had paid 
little attention to it. About ten 
years ago, the feed trade used 
about 10,000 tons of dry skim milk. 
An appreciation of the feeding val- 
ues of this product and its uniform- 
ity of composition and its prepara- 
tion in so many states all over the 
entire country has led to vastly in- 
creased usuage in feeds. In 1933 
the tonnage of dry skim milk usedin 
feed was approximately 80,000 tons. 
In the same year, the human food 


uses of this most used dairy product 
was 145,000 tons. 


Dried whey began to appear in 
the feed picture about the same 
time dry skim milk appeared. No 
statistics regarding its production 
were available until two years ago. 
In 1937 approximately 33,090 tons 
of dried whey were made and used 
in feed. In 1938 this tonnage had 
dropped to approximately 24,009 
tons. 

Dry skim milk is easy to use in 
mixing feed. It is a creamy white 
color, is free flowing, has a plea- 
sant milky taste, is sweet, stores 
well, doesn't develop rancidity and 
is no more difficult to handle or 
use than any other good feed ma- 
terial. It is packed in a rather large 
bag because it is quite bulky. The 
paper liner can be used only once 
but the bag has a good second 
hand value because of its large 
size. 

Much experimental work has 
been done with dry skim milk and 
dry buttermilk as ingredients in 
poultry feeds. It is generally recog- 
nized that from 5% to 10% will 
furnish seemingly needed nutrients 
in chick starting mashes, and pos- 
sibly a little more is needed in tur- 
key starters. In broiler mashes 5% 
is usually used. In growing mashes 
5% is the usual amount. These 
amounts apply in feeds that are 
well formulated and balanced from 
the standpoint of present know- 
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ledge concerning proteins, minerals 
and vitamins. The nutritive excel- 
lence of dry skim milk lies in its 
vitamins, its proteins, its minerals 
and its sugar. It lies not in any one 
of these exclusively, but in all of 
them. When you pay for one you 
get all and when you pay for all 
of them you also get all of them. 

A small amount of milk, for ex- 
ample 10 or 20 pounds in a ton, 
doesn't do any good. Rather than 
use these small amounts, leave the 
milk out entirely. In chick starters 
the lowest figure is 5%. 


In egg mashes from 21/2% to 5%, 
on the all mash basis, produces the 
best egg production and feed effi- 
ciency as compared with feeds 
without milk, but which are as com- 
plete as can be made without milk. 
In breeder mash it is suggested that 
742% to 10% dry skim milk and 
5% alfalfa be used in the mash. 
Of course mineral and vitamin D 
needs also must be covered. 


In feeding dairy calves, dry skim 
milk may be used in three ways. 
It may be reconstituted — mixed 
with water in the proportion of one 
pound of dry skim milk to ten 
pounds of water—and then used as 
you would fresh liquid skim milk. 


It may be added to a fine ground 
calf meal which is mixed with water 
and used in place of milk. Such calf 
meals do better as the amount of 
dry skim milk increases. 

It may be used in dry calf feeds 
—often called calf starters — and 
when so used the amount of dry 
skim milk should be appreciable. 
The better feeds contain around 
20%. 

Dry skim milk is applicable to 
many other feeds. Pig meals, con- 
centrates, dog feeds, feed for fur 
bearing animals, even fish feed, 
and emergency feeds for honey 
bees make good use of dry skim 
milk. Detailed information and form- 
ulas for using dry skim milk in feeds 
of all kinds is available from the 
American Dry Milk Institute. 

The purpose of this type of infor- 
mation is to make available to feed 
makers the up-to-date, soundly con- 
servative information on these vari- 
ous feeds and the proper use of 
milk in making them. It is not our 
purpose to put as much milk as pos- 
sible in these feeds, but only to use 
enough milk to get the results ex- 
pected from high grade feeds. 
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Purina Research Scores Again .. and you can turn this 
New Discovery into New Customers for your business ! 


Here’s news! Purina Chick Startena has been stepped up ten percent. 
Through extensive research in our Biological Laboratories and Experi- 
mental Farm we have developed a new formula which has given us ten 
percent faster growth and bigger-framed chicks than we have ever 
gotten before. Startena has always been good. 
Now it’s better! 

Here’s news that can also step up your 
business. This spring of all years, let your 
store be identified as “‘The Store With The 
Checkerboard Sign’ to those thousands of 
radio listeners who will be hearing the news 
of stepped-up Startena. If you’re interested in 
turning this newest research advance into A I, 
new customers for your business, just ask to have Pi 
the Purina Salesman call. 


PURINA MILLS 
St. Louis, Mo. 


FERTILIZER NEWS FLASH / 


® V-C inaugurates New Service for ae - 
Canners and Fertilizer Dealers—you 
will certainly be interested in the V-C 
account this year! 


Warehouse: ATLAS STORAGE CO. 
6th & Virginia 
Milwaukee, Wisconsin 


Direct Carlot Shipments: 
VIRGINIA-CAROLINA CHEMICAL CORP. 


EAST ST. LOUIS, ILL. 
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FOUNDER OF FIRM DIES 
P. Frederick Obrecht. founder of P. Fred- 
erick Obrecht & Son, Inc., Baltimore, Md., 
died Jonuary 13 at the Maryland General 
hospital. The firm is now operated by his 
son, G. Frederick Obrecht. The deceased 
was a member of the Baltimore Grain Ex- 
change and was 79 years old at the time 
of his death. 
FORMS SALES AGENCY 
D. R. McNamara has formed the Molasses 
Distributors’ Corp., Kansas City, and will 
serve as sales agent for the Commercial 
Molasses Corp., which he has been repre- 
senting for the past five years. He will 
sell only in car lots and plans to cover 
10 states. Offices are located in the Board 
of Trade building, Kansas City. 


@ HOGANSON & FREEMAN Lumber & 
Supply Co., has been organized at Pal- 
myra, Wis.. to deal in lumber, feed, fuel 
and building materials. Incorporators are 
O. Hoganson, J. H. Freeman and L. 
Hoganson. 
NEW PUBLICITY DIRECTOR 

Harrison F. Anderson, formerly of San 
Francisco, Cal., has been appointed direc- 
tor of public relations for General Mills, 
Inc., Minneapolis. He succeeds Henry A. 
Bellows who died last December 29. Mr. 
Anderson is widely experienced in adver- 
tising, radio and institutional fields. He 
was formerly associated in one of these 
capacities with the Honolulu Advertiser, 
National Broadcasting Co. and the Portland 
Oregonian. 


from us. 


ry Our Specialized Service 
for Feed Manufacturers 


As millers of grain specialities for feed manu- 
facturers we offer you individual, personal- 
ized service which guarantees satisfaction. 
Next time you are in the market for any of 
the products listed here let us furnish your 
requirements. Our fast service and quality 
products make it worth your while to buy 


FAST SERVICE 


FRUEN MILLING CO. 


MINNEAPOLIS, MINN. 


Table Rolled Oats 
Feeding Rolled Oats 
Steel Cut Oat Groats 
Feeding Oat Meal 
Pulverized and Bolted 
Oats 

Whole Oat Groats 
Steel Cut Wheat 
Ground Oat Groats 


Oat Mill Feed 

Oat Mill Feed with 
Molasses 

Pulverized and Bolted 
Screenings 


Steam Crimped Oats 
Steam Rolled Barley 


for POULTRY AND DAIRY SANITATION 


@ Cash in on the many uses of HTH-15 around the dairy, 
hatchery and poultry house. HTH-15 kills germs... 


and Bacteria 


Poultrymen use HTH-15, the floating powder, as a dry dust to prevent respiratory 
diseases. Effective as a disinfectant in drinking water and to disinfect poultry 
buildings, brooders, etc. Dairymen use HTH-15 to sterilize all dairy equipment—to 
keep bacteria counts down and avoid milk rejects. 


MANY ADVANTAGES— Well Aduertised 


HTH-15 is a free-flowing powder that eliminates loss from 
container breakage and that will not freeze or become lumpy. 
It isharmless to dairy metals and is widely advertised in poultry 
magazines. HTH-15 comes in two 
a handy measuring spoon packed with each 
can...A postcard will bring complete information. 


THE MATHIESON ALKALI WORKS (inc.) 


EAST 42nd STREET, NEW YORK 


and dai 
sizes Wi 


pular 


D. W. McMILLEN 


McMillen Feed Mills, Inc., and Central 
Soya Co., Decatur, Ill., have started pro- 
duction in their new plants at Gibson, Il. 
The units are modern and fully equipped 
for the manufacture of soybean oil meal 
and a complete line of feeds and concen- 
trates for all livestock and poultry which 
are marketed under the brand name, 
Master Mix. 

Matt G. Reitz, with many years of feed 
manufacturing experience, is in charge of 
the plants. He is being assisted by a 
trained personnel drawn from the Decatur, 
Ill., headquarters. 

The Gibson plants have a combined 
capacity of about 30 cars of feeds and soy- 
bean meal a day and storage facilities for 
approximately 1,200,000 bushels of grain 
in elevators. Complete laboratory equip- 
ment has been installed for testing all 
ingredients and finished feeds. Research 
and development work will continue to 
be centered at Decatur under the direction 
of Dr. E. B. Oberg. 

Dale W. McMillen, chairman of both the 
McMillen Feed Mills and Central Soya Co., 
reports that a trained sales force, trans- 
ferred from other territories and thoroughly 
familiar with the firms’ policies and pro- 
ducts, is already in the field in Illinois. 
The Gibson plants will also serve southern 


Wisconsin and western Indiana dealers. 


@ JOHN JACKSON, owner of the Hagers- 
town Grain Co., Hagerstown, Ind., passed 
away recently after an illness of two years. 
@ C. G. EGLY, Ft. Wayne, Ind., recently 
celebrated his 54th wedding anniversary 
and was the recipient of many congratula- 
tions from his acquaintances in the grain 
and feed trade. Mr. Egly is a veteran 
member of the Indiana Grain Dealers 
association. 
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A. F. SEAY 


It seemed like old times again in the 
offices of Purina Mills, Inc., St. Louis, Mo., 
when A. F. Seay, vice president returned 
to his desk, February 1, after four months’ 
illness. In honor of his recovery the board 
of directors of the American Feed Manu- 


facturers association has decided to hold 
a meeting at St. Louis the latter part of 
February to save him the necessity of 
travelling. Mr. Seay is chairman pf: the 
board. 

@ ISAAC A. DENNY, who operated a 
feed and grain business at Lorraine, N. Y., 
for the past 20 years, died at his home 


January 22 following a heart attack. He 
had been active in business until illness 
forced him to retire eight weeks previous 
to his death. 

@ STUART NORDVALL, Arcady Farms 
Milling Co., Chicago, spent January 30, in 
Milwaukee visiting friends in the Milwau- 
kee Grain & Stock Exchange. 


ytrition 


Hominy Feed is the best buy of 
all farm feeds—provides more feed 
per dollar. 


MORE DIGESTIBLE NUTRIENTS 
PER DOLLAR 


Write for free booklet that gives” 
you valuable information on 


Hominy Feed — 85.2% digestible 


nutrients, unequalled among a 
common feeds. 


«Hominy 


declaration of 
Cornell 


100185. 


IN 


WITH BUTTERMILE 
AND COD on 


NORTHERN MILLING 
Wausau, 


WAUSAU Since 1883 


For Better Spring Business Decide 
Now to Put in a Supply of 


WISCONSIN 


CHICK STARTER MASH 


Promotes. . 
eHEALTH 
eVIGOR 
eGROWTH 


Wisconsin Feeds make satisfied poultrymen 
and prosperous dealers. 


NORTHERN MILLING CO. 


fowls. 


floor. 


Durable. 


WISCONSIN 


Hygeno 
Poultry 


(Process Patent 2014900) 


The Only Litter Development That 
Has Kept Pace with Modern 


POINTS OF EXCELLENCE 
Sanitary, both in substance and effect. 
Chicks won’t eat it; neither will other domestic 


Attracts and retains the heat at the brooder house 


Absorbent; it facilitates evaporation. 
Antiseptically treated to resist germ development. 
Free from moulds and dust. 

Relatively fireproof. 


Inexpensive to use. 
Write for Details and Prices 


WE SPECIALIZE: IN CONCENTRATES 
Minneapolis, Minn. 


Litter 


Poultrymen 


Nevada, Iowa 
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Recent Findings 


of Agricultural Experiment Stations, 


made known to poultrymen through our 
nation-wide advertising, have created an 
increased demand for poultry and turkey 
rations containing Corn Gluten Meal. 
Your poultry and turkey feeds will be 
better and sell better if they include 
DIAMOND CORN GLUTEN MEAL. 
Diamond provides Vitamin A and the 
factor for yellow pigmentation in poultry, 
41% Protein in addition to 41% of protein. 


Corn Products Sales Co. — New York and Chicago 
Benefit by DIAMOND quality and DIAMOND Advertising 


Experience Always Counts 


When you buy any item in the Gerber line you are 
assured of quality merchandise, because it is backed 
by half a century of building dependable metal pro- 
ducts. When you buy you want equipment that is 
precise, efficient, long-lived and constant in opera- 
tion. Fifty years of “knowing how” means these 
qualities are inherent in Gerber equipment. Five de- 
cades of experience counts .. . put it to work in 
your business. 


The Gerbe 
No. 2 Distributor 


» 
\ 


- 1939 
J.J. GERBER SHEET METAL WORKS °22:2::3: 


. FOR FEED MIXING 
- TANK CARS - BARRELS - DRUMS 
QUALITY AND SERVICE UNENCELLED 
TS FROM NEW ORLEANS 
MOLASSES CO. 
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trons without interruption. Ten per- 
sons are kept busy handling the 
company’s business. 

The feed mill and elevator which 
is separate from the implement and 
office buildings is equipped with a 
Robinson attrition mill and crusher 
and a Haines l1-ton vertical mixer. 
Last year the company mixed more 
than 600 tons of its own mash and 
dairy feed. Mr. Sterr reports that 
the profit made on grinding absorbs 
the overhead cost of the business. 
He charges 8 cents a bag. 

A new corn cutter will be install- 
ed this winter. Stocks of feed and 
ingredients jam the warehouse and 
the turnover on these is rapid. 

The interesting interview with Mr. 
Sterr was suddenly broken off when 
the office girl reminded him that he 
was wanted at a bank meeting. 

“Bet you're director or president 
of that bank,’ we ventured. 

Mr. Sterr just grinned as he put 
on his hat and coat and left, possi- 
bly to arrange for declaring another 
dividend to the lucky stockholders. 
@ ED SWEDBERG has opened the Swed- 
berg Flour & Feed Co., Rhinelander, Wis. 
The business will be located in the former 
Albert Miller potato warehouse at 73 N. 
Anderson street. Mr. Swedberg is well 
known as commander of Rhinelander’s 
national guard unit Co. B of the 127th 
infantry. 

PLAN EXPANSION 

National Milling Co., Toledo, Ohio, sub- 
sidiary of the National Biscuit Co., is plan- 
ning a $1,000,000 expansion of its flour 
mills. An increase of 2,000,000 bushels in 
capacity over the present 4,500,000 bushels 


will result from the addition. 
KASCO BOOKLETS 

Two new booklets have been issued by 
Kasco Mills, Inc., Waverly, N. Y., and 
Toledo, Ohio, and are being distributed 
free to the trade. One is entitled “Guide 
Book on the Care and Feeding of Baby 
Chicks” which contains many practical 
pointers for poultrymen. The other features 
a wide variety of patterns for making 
dresses out of the sacks in which Kasco 
feeds are packed. 

CONTROL BOOK OUT 

The annual booklet issued by the Asso- 
ciation of American Feed Control Officials 
is off the presses and may be obtained at 
50 cents a copy. It contains regulations, 
definitions, and resolutions in effect and 
other material pertaining to control work. 
Officers and committees of the association 
are also listed. Feed men who desire 
copies may obtain them by writing L. E. 
Bopst, secretary, College Park, Md. 
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Chicago Bag Firm 
85 Years Old 


M. J. Neahr & Co., Chicago, manufactur- 
ers of textile bags, is celebrating its 85th 
anniversary this year. The firm was found- 
ed before the Civil War by Melvin Jones 
Neahr and is now being operated by the 
third generation of his family. 

Mr. Neahr as a boy entered the employ 
of Arkell & Smith, Canojoharie, N. Y. He 
later moved to Chicago where he joined 
the firm of John Chapman & Co., then 
known as the “Chicago Bag Factory” which 
was subsequently to bear his name. Some 
time after Mr. Neahr had taken over the 
business, the plant was destroyed in the 
Chicago fire of 1871. Undaunted by the 
catastrophe he moved to a new location 
and reconstructed the business. In the 
early 1900’s the need for larger quarters 
developed and a new plant was erected 
on the present site at 1600 S. Dearborn 
street. 

Mr. Neahr died in 1911 and the company 
was reorganized and incorporated by his 
son-in-law, Albert H. Veeder who served 
as the new president until his death in 
1930. He was succeeded as head of the 
business by Victor E. Lewis, for many 
years general manager of the firm, and 
Mr. Veeder’s son, George, who is now 
president, was made treasurer. Melvin N. 
Veeder, his brother, is vice president, thus 
placing members of the third generation in 
control. 

To honor the memory of its founder and 
past president the company plans to make 
1940 an outstanding year in its long 
career of service to the trade. 

NEW ATTENDANCE MARK 

The Northwest Feed Manufacturers and 
distributors association chalked up a new 
attendance record at a “sip and sup” meet- 
ing held at the Gluck Brewing Co. plant, 
Minneapolis. January 9. Following dinner, 
a brief business session was held and the 
balance of the evening was given over to 
singing and entertainment. Another meet- 
ing is planned for next month. 


Salsbury Releases 
Local Ad Tieups 


Dr. Salsbury’s Laboratories, Charles City, 
Ia., announces that it has ready for re- 
lease, a complete advertising plan which 
will enable its dealers to tie up with the 
extensive campaign to be used by the 
firm during the first half of 1940. 

Both display and classified advertise- 
ments are to be available. These are cal- 
endered so that one ad runs each week 
and features the product for which there 
is the most consumer demand at that time. 
Each advertisement has been planned with 
the view of keeping the cost as low as 
possible, and it is estimated that the aver- 
age will run from 25 to 35 cents per in- 
sertion in the dealer's local paper. 

The company has drawn up the com- 
plete schedule of advertisements to be run 
each week. The dealer merely selects the 
paper in which he desires the ads to run 
and all other details are handled by 
Salsbury. 
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DOING SWELL... 
IVE GOT PROSPEROUS 
CUSTOMERS / 


@ I’ve been a feed dealer along the Armour Line of supplemen- 
time and I’ve learned one impor- tary feeds. It means year “round 
tant thing: it takes prosperous _ profits—every year. 


customers to make a prosperous 


dealer. 
The only thing I can do toward ARMOUR’S STEAMED BONE MEAL 
helping my customers succeed is : 
* contain at least 65 ne te o 
to recommend feeds that will do 
the best job for them at the low- way and then some! 
est Cost. ARMOUR’S DIGESTER TANKAGE 
And that’s why I sell Armour’s Here’s a feed with a reputation for re- 
Su plementary Aa Stockmen sults...and profits! It’s full of the more 


digestible meat protein so necessary to 


tell me they bring their cattle and better heg-raicing. 


hogs to market weight quicker, ARMOUR’S MEAT AND BONE SCRAPS 
and with the kind of sound, firm It’s a winner on performance and a win- 


flesh and fine finish that gets top ner of year ’round sales. And it’s unbe- 
prices lievably clean—less than 3% fibre—that’s 


a a big selling point for you. 
So, take it from me... sell 


ARMOUR’S SUPPLEMENTARY FEEDS 


Order a Mixed Car of 


x * Golden Loaf Flour 


(The Flour with the Vim and Pep left in) 


Bran ana Middlings 


is (Higher in Protein) 


2. TENNANT & HOYT Co. 


LAKE CITY, MINN. 


he 


Surely you want to make the most of your 
profit opportunities this year. Save on 
operating costs, shut-downs, repairs, and 
current costs by using Kelly-Duplex equip- 
ment. Get the details — investigate the 
complete Kelly-Duplex line for mill and 
elevator — write for free catalog today. 


PLEX MILL MACHINERY 


ND MANUFACTURING CO. SPRINCFIELD, OHIO 


\ 
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— indiana dealers 


(Continued from Page Fourteen) 


president, Grain & Feed Dealers National 
association, Brookings, S. D. He asserted 
that the grain trade of the United States 
has set up a fine record in past years. 

“Our system of bulk handling of grain 
is the most economic in the world and is 
now being copied in Russia and Argen- 
tina,” he said. “The accurate market ma- 
chinery which reflects spot and future opin- 
ion on grain values, the mechanical 
elevator devices which permit the most 
efficient use of railroad transportation fa- 
cilities and the cash grain commission 
agencies which provide proper balance 
between buyer and seller are all factors 
which have produced a marketing service 
of remarkable efficiency.” 

Mr. Sexauer reported a more friendly 
attitude now prevalent among government 
agencies toward the grain trade and pre- 
dicted that some of the troubles now both- 
ering the industry may be straightened 
out with the government this year. 

According to Mr. Sexauer, the trouble 
is not in the AAA act itself, but in the 
administration of that measure. 

“Congress wrote no wording into the 
bill directing the government agencies to 
erect and use steel bin storage space in 

‘ preference to available commercial space,” 
he said. “The act did not direct the agen- 
cies to short-circuit the cash grain com- 
mission firms; it did not even imply that 
the country elevators should be handed 
a take-it-or-leave-it storage contract. 


Better Built Bags— 


‘ BAG FACTORIES - COTTON MILL - BLEACHERY 


A summary of the legislation picture as 
it appears today was given by Herman 
Fakler, vice president, Millers’ National 
Federation. He pointed out that the big 
problem now facing the administration and 
congress is the matter of continuing deficits 
resulting from governmental 
in excess of revenues. 

“Three alternatives present themselves 
—reducing expenditures, increasing taxes 
or raising the federal debt limit,” he de- 
clared."‘The sentiment in Washington seems 
to be that there will be no increases in 
taxes and that the federal debt limit will 
not be raised at this session of congress. 

Mr. Fakler reviewed the provisions of 
the Wheeler bill which is known generally 
as the wheat certificate allotment plan. 
He maintained that this bill would be 
nothing more than a further tax on con- 
sumer—in reality a tax on bread. 

Other speakers on the Monday afternoon 
session were Carl G. Simon, Kingan & Co., 
Indianapolis, who spoke on “Factors In- 
fluencing Hog Prices”; Rollin E. Meek, chief 
of the weights and measures bureau, In- 
dianapolis, whose subject was “Hundred- 
weight vs. Bushels in Sale of Grain”, and 
Freeman Bradford and E. P. Costello of 
the Indianapolis board of trade who spoke 
on the “Effect of Multiple Car Rates on the 
Grain Trade.” 

Tuesday morning's session was opened 
by Fae W. Patrick, Indianapolis attorney, 
who referred to labor problems which had 
arisen during the past year. He pointed 
out how grain and feed dealers can handle 
the efforts of union organizers. 

Dealers were also shown a color movie 


TALK asour sacs! 


_ LOW COST SOURCE OF VITAMIN A 


“Vitamins on Parade’ prepared by Allied 
Mills, Inc., Fort Wayne, Ind. Dr. Allen A. 
Stockdale, National Association of Manu- 
facturers, also spoke on the “Future of 
America”, while A. W. Erickson, Minne- 
apolis, told his reaction to the present 
crop and informed those present what 
effect the drought and sandstorms have 
had on the new wheat crop. 

The resolutions committee wound up the 
meeting with its annual report. Resolutions 
adopted included (1) A decision to take 
steps at the next legislation session to 
set up a standard of 70 pounds per bushel 
for ear corn; (2) Campaign for the regula- 
tion of itinerant truckers; (3) Support move- 
ment to effect equal regulation of water 
and rail transportation; (4) Urge that gov- 
ernment sealed grain should move through 
regular channels. 


Judiana Notes 


Ray Bowden, executive vice president 
of the Grain & Feed Dealers National 
association, surprised every one when he 
said he had never eaten any soybeans 
sold for human consumption. Even though 
the hour was late, Sam Holder, chief grain 
inspector for the Indianapolis Board of 
Trade, demonstrated his hospitality by 
picking some up at the corner drug store. 


* * 


Ohio was well-represented with George 
Forrester, and Al Schultz, president and 
secretary of the Toledo Board of Trade 


“Performance” 


(Quoted from Customer’s Letter) 


“You have certainly performed 
on that job . . . but then you 
always perform, so there is 


nothing unusual about it.” 


—e 


WERTHAN BAG CORPORATION 
NASHVILLE — NEW ORLEANS 


Division Sales Office—Board of Trade Bldg. Chicago 


(WERTHAN)_— 


Forget mixing troubles— cut your mixing 
costs — insure ample vitamin A content in 
your feeds with Caratone, the new free- 
flowing powder. 


Caratone, a carotene product, is nature’s own 
source of vitamin A. It provides vitamin A activ- 
ity as found in yellow corn, carrots, tomatoes 
and leafy plants. Of vegetable origin, and palat- 
able, Caratone not only saves time and cost——but 
definitely adds to the acceptance of your feeds. 


Write for Full Information 
Get the Caratone story now — see how easy it 
is to mix—how easy to handle. Packed in kraft 
lined jute bags, there are no drums to bother 
J about — no return charges. 


. Your customers, too, will appreciate the 
extra values of feeds fortified with Caratone. 


GENERAL BIOCHEMICALS, INCORPORATED 
Dept.10 ¢ 418 Republic Building ¢ Cleveland, Ohio 
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respectively; and W. W. Cummings, Col- 
umbus, and H. B. Wooley, Pickerington, 
secretary and president, respectively, of 
the Ohio Grain, Mill & Feed Dealers as- 
sociation. Carl Berger, president, Sidney 
Grain Machinery Co., Sidney, Ohio, also 
attended. 
* * * 

Toby Wing. movie actress, was playing 
a local theatre at the time of the conven- 
tion and the conventionites who frequented 
the Columbia club bar saw her drop in 
several times between shows. 

* * * 


David A. Noyes Co. kept grain dealers 
in attendance at the convention sessions 
informed of the market trend with a large 
blackboard showing price quotations. 

* * * 


Bob Crawford, vice president of the 
Oyster Shell Products Corp., and Ray Bow- 
den met again at the Indiana meeting. 
Both live in a suburb a short distance out- 
side of St. Louis yet the only time they 
see each other is at conventions since both 
spend a great deal of time on the road. 

* * * 


Allied Mills film “Vitamins on Parade” 
made a hit with those present. The movie 
is made in color and was prepared at the 
University of Wisconsin with the assistance 
of Professors Halpin and Hart. According 
to John L. Richardson, advertising manager 
for Allied Mills, when the film was in the 
process of production there was no known 
process for making copies of color film. 
Since then, however, a reproduction has 
been perfected, enabling Allied Mills to 
make extra copies of the film. 


EXTRA PROFITS 


RYDE’S MELKCENTRATE 


Replaces Dried Milk Powders in Your 
Feed Formulas at Substantial Savings 


Melkcentrate is a specially prepared 
concentrate with dried blood processed 
into valuable cereal ingredients and 
scientifically balanced with dried 
buttermilk and dried whey. 


MINERAL-IZE 


—— Your Feeds 
with 


RYDE’S Nutritive Minerals 


Supplies the essential health-giving 
minerals properly balanced. Includes 
calcium with egg albumen from cooked 
and ground egg shells. 


RYDE & COMPANY 


5425 W. Roosevelt Rd., Chicago, Ill. 
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Our Feeds 
Gre Geal pprove?: 


With this Seal on your feeds, you 
can say to your customers with confidence: 


“‘Our well-balanced feeds _ contain 
SUFFICIENT IODINE to really benefit your 
livestock.” 


Get YOUR Share of this Business. Sell Feeds Bearing 
the Iodine Seal 


WRITE FOR NAMES of manufacturers who sell Iodine Seal- 
Approved Feeds; and for proven sales helps. Dept. FB-2. 


IODINE EDUCATIONAL BUREAU, 120 BROADWAY, NEW YORK, N.Y. 


POTASSIUM IODIDE MIX 


@ An intimately blended and milled combination of 90% 
Potassium Iodide U.S.P. with Caleium Carbonate and Calcium 
Oxide. Protected by U.S. Patent. 


A stable, very finely divided Powder, bulky and free running, 
thus assuring uniform distribution and a uniform ration of 
lodine in your feeds. 


Write for Sample and Circular 


Manufacturing Chemists 
CHAS. PFIZER & CO., INC. 
NEW YORK, N.Y. 
GRAND AVE., CHICAGO, ILL. 


“ALL YOUR NEEDS IN GRAIN OR FEEDS” 


Sunset Feed & Grain Co., Inc. 


FEED JOBBERS e 
CHAMBER OF COMMERCE 
BUFFALO, N. Y. 


BRANCH OFFICE 
MIDDLETOWN, N. Y. 


Distributors of: 


CLO-TRATE C-A WOOD PRESERVER SUNSET BRAND FEED 
Cod Liver Oil fortified in (Carbolineum America) (an exclusively milk product) 


vitamins A and D. Pure, honest, anthracene oil. High in flavin, milk albumen. 
The most permanent poultry and milk minerals. 

mite reventative nown. 
The only carbolineum guar- 


anteed by affidavit. 
WRITE US FOR FURTHER INFORMATION 
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MYLES 
SALT 


A Grade for Every Need 


specify 
Myles Farmers’ Salt 


and 


Myles 
“Stocklik” Blocks 


Myles Salt Company, Ltd. 
New Orleans, Louisiana 


CHICAGO OFFICE ADDRESS 
Room 1704 360 N. Michigan Ave. 


SWIFT & COMPANY 
SOY BEAN MILLS 


Champaign, Ill. @ Cairo, Ill. 
Des Moines, Ia. 


Manufacturers of 


SWIFT'S 
SOY BEAN OIL 
MEAL 


Pure old 

process 41% (SWIFTS! 
protein 
guaranteed 


Phone 
Write 
Wire 

For Prices 


Trade Mourns Death 
Of Fred Pond 


Fred E. Pond, secretary and assistant 
treasurer of the Buffalo Corn Exchange, 
Buffalo, died January 24 as the result of an 
operation. He was 62 years old. 

Mr. Pond came to Buffalo in 1903 intend- 
ing to enter the legal profession, and while 
serving as a law clerk assisted in the or- 
ganization of the Corn Exchange. He was 
elected secretary and assistant treasurer in 
1905 and retained this post until the time 
of his death. 


Mr. Pond was widely known and highly 
regarded. Following his death, tribute was 
paid to him for his loyalty and service to 
the Exchange by John B. Stouten, president. 

“His work,” Mr. Stouten declared, “will 
be long and gratefully remembered by the 
Buffalo members and other important ex- 


changes of the country as well as by the 
various flour, feed and grain associations 
before whom he often appeared as rep- 
tesenting the Corn Exchange.” 


@ N. B. WILMOT, former manager, Check- 
erboard Feed Co., Rome, Pa., has resigned 
his position and will engage in the feed 
business for himself. He has purchased a 
plant and installed new grinding and mix- 
ing equipment. 


KILGORE JOINS PRATT 

Pratt Food Co., Philadelphia, has an- 
nounced that Ward Kilgore has been ap- 
pointed as western sales manager with 
headquarters at Hammond, Ind. Mr. Kil- 
gore was formerly associated with Purina 
Mills, serving this firm in various sales 
capacities for the past 17 years. The Pratt 
Food Co., maintains a feed plant at 
Hammond. 


FOND DU LAC 


NO-MILK CALF Foop 


Farmers have raised better calves and hogs on No- 
Milk Calf Food for the past 54 years. It is handled 
by more than 1100 dealers who have found No-Milk 
a constant source of profit through satisfied customers. 
You, too, can cash in on the popularity of No-Milk. 
Write today for full information and prices. 


NATIONAL FOOD COMPANY 


D. R. MIHILLS, Prop. 


WISCONSIN 


ANY GRADE... 


MINNEAPOLIS 


CORN - OATS + FEED BARLEY 
Poultry and Milling Wheat 


ANY QUANTITY... 
Write or Wire for Quotations 


BUNGE ELEVATOR CORPORATION 


ANY TIME... 


MINNESOTA 


“SYNTHA MIXER” — “Biophyl’’ 
Dependable Vitamin-lodine Products 


ALSO SPECIAL FORMULA PRODUCTS TO MEET SPECIFIC 
NEED — STATE YOUR PROBLEM. 


Address 
SYNTHA PRODUCTS —. 868-9 Reibold Bldg., Dayton, Ohio 


e52e 


Complete Line of 
Quality Feeds 


WRITE FOR DEALER 
PROPOSITION 


TOLEDO, KASCO MILLS, Inc. waver-y,N.Y. 
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Iowa Cooperatives 
Reelect Heline 


Government activities and business prob- 
lems of cooperatives were the main topics 
of discussion at the 36th annual conven- 
tion of the Farmers Grain Dealers Associa- 
tion of lowa which was held at the Savery 
hotel, Des Moines. More than 900 per- 
sons braved subzero weather to attend. 

Oscar Heline, Marcus, Ia., was reelected 
president; William H. Yungclas, Webster 
City, was chosen vice president and Don- 
ald E. Edison, Fort Dodge was reelected 
secretary. 

Among the speakers at the convention 
were Mark G. Thornburg, Iowa state sec- 
retary of agriculture; Dr. R. H. Porter, 
lowa State College, Ames, who discussed 
seeds and weeds, and E. L. Redfern, chief 
chemist of the state departement of agri- 
culture who explained Iowa seed and 
feed laws. 

Joseph Knapp, division of research, Farm 
Credit Administration, Washington, D. C., 
spoke on the credit problems of coopera- 
tives and R. C. Bentley, extension service, 
Iowa State College, reviewed the progress 
of Iowa cooperative elevators during the 
past ten years. 

@ LYNDONVILLE ROLLER MILL CO., Lyn- 

donville, N. Y., was badly damaged by fire, 

January 22. Loss was estimated at $20,000. 

@ HORTON GRAIN MILL property, Bever- 

ly, Mass., has been purchased by the 

Thomas W. Emerson Co., Boston. 


If You Want to See 


Feed Move PROFITABLY 


"2 Letter Team" 


—for 
Y Non-fer- Li Of 

1 
menting (Vitamins 


Brewers’ D). 
Yeast (Vi- Vitamin potency pro- Ajco Wheat 
aa B& longed by Exclusive Germ Oil 

Patented Process (VitaminE) 


There’ sa World of “Pull” 


— in those two letters —Y-O. Poultrymen 
are reading the Y-O Vitalized Feed Story 
in farm and poultry magazines. They're 
hearing it over their Radios. They're look- 
ing for “the 2 Big Red Letters on the Bag.” 


s 
Put Some in Stock 
Tell your customers you can supply these 
vitalized Y-O Feeds rich in Vitamins A, B, 
D, E and G. See how easy it is to sell 
Conkeys with profit to both you and your 
customers. See how it will put your feed 
business on a sounder foundation. 
Write for Conkeys liberal Dealer Proposition 


THE G. E. CONKEY CO. 
6761 Broadway, Cleveland, Ohio 


Mills and warehouse stocks located at 
convenient centers 


SELL (Conkeys- THE YEAR ‘ROUND PROFIT LINE 
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@ MODERN GRAIN CO., plant Pawtucket, 
R. I, was destroyed by fire January 23. 
This was the second loss within two months, 
the firm sustaining fire damages of $8500 
on December 5. 

@ FEEDERS SUPPLY CO., Lynchburg, Va.. 
was formally opened for business January 
19 and 20. E. Langston Haskins is manager. 

CHANGE FIRM NAME 
Thomas P. Gaines Co., Sherburne, N. Y., 

has discontinued the use of this old firm 
name and beginning January 1 started 
operating as the I. L. Richer Co. Austin W. 
Carpenter will continue as president. He 
is well known in the feed trade and is an 
active member and officer of the Eastern 
Federation of Feed Merchants. 


&: Pecos Valley Alfalfa Mill 
NM. 


TRY OUR 


PECOS SPECIAL 
IT’S BETTER 


Pecos Valley 
Alfalfa Mill Co. 


HOME OFFICE 
HAGERMAN, NBW MEXICO 


FEED IMPROVEMENT 


help you make 
BETTER FEEDS wpe LESS cost 


it’s genuine... it's friendly 


iS @ 
ESTABLISHED 
HEADQUARTERS 
for 


FERNANDO 


VALLEY ALFALFA MEALS 
The world's finest 


BORDEN’S FLAYDRY 


Most economical Lactoflavin 


* 
SILMO COD LIVER OILS 
traight . . . concentrate 


ADM WHEAT GERM OIL 
Richest Vitamin E 
FLEISCHMANN’S 
IRRADIATED DRY YEAST 
Cheapest source of Vitamin D 
for four-footed animals 


CAROTENE CONCENTRATES 
MANGANESE SULFATE 


enjoying Amburgo Service ~~ 
Ca Waverly S674 or write 


THE 


CORP’ 


Broad St. and Nedro Ave. Philadelphia, Ps. 


41% 


SOYBEAN OIL MEAL 


“EXPELLER” PROCESSED 
NUT-LIKE FLAVOR 
HIGHLY PALATABLE 
HIGHLY DIGESTIBLE 


MANUFACTURED BY 


THE TOLEDO SOYBEAN PRODUCTS CO. 


Plant and Office: 215 Pontiac St., Toledo, Ohio 
Phone Pontica 3434—3435 
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DENVER 
ALFALFA 


MEAL 


Green 
Fresh 
Nutritious 


ALL GRADES and GRINDS 


The Denver Alfalfa 
Milling & Products Co. 


LAMAR, COLO. 


Merchants Exchange 
ST. LOUIS 


Deutsch & Sickert Co. 


741 N. Milwaukee Street 


Milwaukee, Wisconsin 
® Norge Pure Cod Liver Oil 
® Staley’s Corn Gluten Feed 
® Staley’s Soybean Oil Meal 
© Big Chief Meat Scraps 


Grain Feed Hay 


Standard 
Quality... 


PA.SE-CO 


brand Seed Corn 
and Field Seeds 


Also a full line of Selected 
and Tested varieties of 
Vegetable and Flower 
Seeds and Onion Sets. 


WRITE FOR OUR 1940 
WHOLESALE PRICES 


The Page Seed Co. 


P.O. Box B-6, Greene, N.Y. 


“At Your Service 
Since 1896" 


98% Calcium Carbonate 


REGULAR 
ELECTRO [free-flowing] 
lODIZED 

MANGANESED 
lODIZED-MANGANESED 
DUSTLESS 
PELLET MACHINE 


The Calcium Carbonate Co. 


42 E. Ohio Street CHICAGO, ILL. 


Standley, Ohio, sustained damages of $10,- 
000, January 8, when fire razed its elevator. 
Paul Meyer is manager of the firm. 
@ A. L. WAGNER, A. L. Wagner Co., 
Haven, Wis., has completed his new home. 
It has nine rooms and all modern con- 
veniences including a large recreation 
room with a built in fireplace. 
———¢¢ 
WEATHER COLD; BUSINESS HOT 
A. V. (Vic) Jay, National Oil Products 
Co., Harrison, N. J., and his wife are now 
vacationing in Florida. Previous to taking 
his annual winter rest, Mr. Jay, made a 
business trip through the South. He re- 
ported that he found temperatures of zero 
at Knoxville, Tenn., seven below at Nash- 
ville, 3 below at Memphis and eight above 
at Jackson, Miss., with heavy snows in all 
of the towns. He adds that business among 
mixers has been good during 1939 and that 
they are looking for an excellent year in 


1940. 


— ---@@ 


NEW EQUIPMENT CATALOG 

Duplex Mill & Mfg. Co., Springfield, 
Ohio, is now mailing its new general line 
catalog to the trade. The book carries 
complete information on the equipment 
manufactured by the firm which includes, 
vertical and horizontal feed mixers, ham- 
mer mills, corn cutters and graders, corn 
crushers and feeders, corn shellers, burr 
mills, magnetic separators, electrical mo- 
tors, chain drags and other elevator re- 
pairs and supplies. Copies of the catalog 
will be gladly sent to dealers on request. 


SAVE? 


time and money by sending your trucks 
to our wholesale feed warehouses. 


CORN DISTILLERS GRAIN 
LINSEED OIL MEAL 
SOY BEAN MEAL 
BUTTERMILK POWDER 
BREWERS GRAINS 
MALT SPROUTS 
and 103 other Feeds 


FEED SUPPLIES, INC. 


West Allis—1637 South 83rd St. 
No. Milwaukee—3328 W. Cameron Ave. 


CHICKS That Satisfy 


Our U.S. R.O.P. Pedigreed 
breeding stock enables us 
to supply you with chicks 
that will satisfy your cus- 
tomer. We hatch seventy 
thousand per day. Let us 
fill your orders. We hatch 
every week in the year. 
Write for catalog. 


S$. W. Hayes Hatcheries 


Dept. 14 Centralia, Illinois 
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O & M HYBRID 
FIELD CORN 


0. 100 AND IIO-DAY 


ALL STANDARD VARIETIES 
Open Pollinated Corn. 
Northern Grown Seed Corn and Seed 
Oats Assure Much Better Results 


Write for catalog and prices 


THE O & M SEED CO. 


GROWERS 
GREEN SPRINGS. OHIO 


CEREAL 


GRADING CO. 


MINNEAPOLIS 
Specialize in 
GOOD 
CORN and OATS 
For 

WISCONSIN TRADE 
Prices Right — Service Prompt 
TRY US 
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One Days Catch Ti OLDS’ cory SEEDS 
Make Profits Here! 
... and Dealers Profit 


FISH MARKET? Not on your 
life. This is Herbert K. Clofine, 
Philadelphia, Pa., who shows 
what can be done on a deep 
sea fishing trip which he re- 


who handle Olds’ laboratory tested seeds. 
Farmers who know demand Olds’ Old Gold 
Seeds, dependable for 52 years. Sell the seeds 


eee that are RIGHT for THEIR farm. . . Olds’ 
at Old Gold Seeds. You'll find it pays your 
e lower toreground is a . customers — and pays you... For the more 


pound ray which he harpooned. profits your customers make, the more money 


they have to spend with you later on. 


@ MODERN GRAIN CO. elevator, Paw- Certified and Hybrid Seed Corn — Pedigreed Grains 


tucket, R. I., was destroyed by fire, Janu- 
ary 23. Loss was estimated at $10,000. 

—— L. L. OLDS SEED COMPANY 
@ JOSEPH MARX, 90, who operated a 
grain elevator at Hilbert, Wis., for 40 years, 


PUNCH 
FOR MITES! 


BAGCO 


| Sell the Genuine 
ESTABLISHED 1889 


AVENARIUS 
“Best in the World” CARBOLINEUM 


@ One oF gore a Year Is Enough 

. .. provided it’s the genuine Avenarius 

h For Carbolineum. Knocks out blood-sucking 

ave realize at dollar mites, ticks, blue bugs. And they stay 

for dollar Big Jo Flour re- out! Money-back guarantee. National 
turns the greatest profit. advertising. Dealer helps. 

Big Jo quality has met 


every baking test with suc- PRESERVES and STAINS WOOD 


cessful results. That is why Knocks out wood rot before the fight begins 
ss m —doubles the life of shingles, sills, fence posts, 

Big Jo enjoys a tremendous —— _ Stains siding of cottages, cabins, 

repeat volume of sales arm buildings a beautiful rustic brown. 


and has earned its reputa- 
tion as “The Best in the 
World.” 


Wabasha 
Roller Mill Company 


STOPS TERMITES 


Sell ’em the knockout 
punch for termite eradication 
CARBOLINEUM! Sills, 
timbers and wooden struc- 


tures are as good as armor- 
plated against termites. 


SQA 


EG US PAT OFF 


CARBOLINEUM 


FREDMAN BAG co. WABASHA MINNESOTA . Write For Dealer Proposition 
MILWAUKEE, CARSOLINEUM CO., Dept. F , Milwaukee, Wis. 
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Classified 


Service department for our readers. Low 
Rates: 35c per line; minimum, four lines 
including heading. 


FOR SALE 
Best feed and seed business in northern Illi- 
nois, manufacturing full line poultry, livestock 
and dog feeds. Large territory, well estab- 
lished. Owner retiring. Write MF-140, °. The 
Feed Bag, Milwaukee, Wis. 


WHOLESALE CHICKS AND EGGS 
U. S. Approved, Pullorum tested. Popular 
varieties including Buff Leghorns, Buff Rocks, 
Partridge Rocks, Silver Wyandottes, Dark Corn- 
ish, Anconas, Australorps, New Hampshires. 
LACLEDE HATCHERY Lebanon, Missouri 


FEED MIXER FOR SALE 
One ton capacity—floor level feed—has motor 
—-latest style machine—used short time. Write 
CD-116, Sc The Feed Bag, Milwaukee, Wis. 


CORN CRACKER AND GRADER FOR SALE 

Cutter — grader — polisher —aspirator, one ton 
per hr. A-l condition, guarantee. Write CM-116, 
% The Feed Bag, Milwaukee, Wis. 


HAMMER MILL FOR SALE 
Has 30 H.P. motor — used only short time. 
Like new. Bargain for cash. Write MM-116, 
The Feed Bag, Milwaukee, Wis. 


BABY CHICK TIME 
Will soon be here. 


Protect the health of chicks 
on your mashes, with 


UNIVERSAL YEAST 


Yeast enzymes are digestive aids. Better 
digestion controls coccidiosis, blackhead and 
other diseases of the digestive tract. 

Free Formula Service 


RICE LABORATORIES 
Dassel Minnesota 


FOR SALE 
Waterpower feed mill in Central Wisconsin. 
Priced for quick sale. Write PH-240, °: The 
Feed Bag, Milwaukee, Wis. 


Midland Hay & Feed Co. 
Beet Pulp and Millfeed 


220-222 Corn Exchange Building 
Minneapolis, Minnesota 


ARMOUR’S MEAT SCRAPS 
NOPCO COD LIVER OILS 
MANAMAR—OMALASS 
KELP—STALEY SOYBEAN MEAL 
Maney Brothers Mill & Elevator Co. 


Minneapolis, Minn. 


Now! - Buy SUPERIOR’S -Pure 


Meat and Bone Scraps 
Digester Tankage 
Bone Meal—Blood Meal 


Superior Packing Co. 


St. Paul, Minn. 


PURE OLD PROCESS 


LINSEED OIL MEAL 


A Suggestion—Write us today if interested. 
Either Prompt or deferred Linseed Meal. 
Save Money. “Stand by Stan.” 
A. L. STANCHFIELD & CO. 
Wholesale Grain and Feed Merchants 
502 Corn Exchange Bldg. Minneapolis 


ood high in sex fertility 

Wheat Germ and growth. This blend 
and Carrot Oil of rich vitamin oils 
from fresh wheat germ and carrots is pro- 
duced in our own laboratories. Quality and 
potency guaranteed. Write for descriptive 
literature and low prices. Distributors wanted 


Nutritional Research Laboratories, Inc. 


Department 10 é& South Whitley, Ind. 


WAREHOUSE AND FEED STORE FOR SALE 

For cash. Located on Milwaukee road track 
in Mauston, Wis. Good accommodations. Suc- 
—, store. Mrs. Vincent Waltenberger, Maus- 
ton, is. 


SALESMAN WANTED 
Make extra income by adding our guaran- 
teed mite killer to your present line. Nationally 
advertised. Certain territories open for aggres- 
sive salesmen calling on poultry supply dealers 
and hatcheries. Write CW-24, ©: The Feed Bag, 
Milwaukee, Wis. 


SALESMEN WANTED 

for Illinois, Michigan, and Wisconsin territories, 
to sell a well-known established concentrate, 
together with a complete merchandising and 
advertising program, to local mixers. This is a 
wonderful opportunity for the right men to be- 
come associated with an old reliable company. 
Submit complete information in first letter. All 
communications will be held strictly confiden- 
tial. Only experienced men need apply. Write 
HM 024, ©, The Feed Bag, Milwaukee, Wis. 


Feeding Oat Meal 
Meat Scraps — Beet Pulp 
Malt Sprouts 
Clo-Trate — Cod Liver Oil 
North East Feed Mill Company 


MINNEAPOLIS. MINNESOTA 


FEEDSTUFFS 


Both Cash and Futures 
DREYER COMMISSION CO. 
(At it since '92) 


Merchants Exchange St. Louis, Mo. 
Board of Trade Bldg. Kansas City, Mo. 


EASTERN 


GRAIN ELEVATOR 
CORPORATION 


Receivers, Shippers, Elevator Operators 
CONSIGNMENTS SOLICITED 


Buffalo, N. Y. 


WHEN IN THE MARKET FOR — Poultry Wheat, Feed 
Oats, Wheaty Barley, Feed Barley, Corn, Feeding Screenings, 


Ground Screenings — write or wire for quotations. 


HHIAWATHA GRAIN COMPANY 


MINNEAPOLIS, MINN. 


56 


CAPITAL 
FLOUR MILLS, INc. 


QUALITY FLOURS 


MINNESOTA GIRL 
GOOD BREAD FLOUR 


ALSO 
A Complete Line of Mill Feeds 


Office: 
CORN EXCHANGE BLDG. 
Minneapolis, Minnesota 


roadway (ress 
KTTER HINTING 
435 N. SECOND STREET 
MILWAUKEE, WISCONSIN 
We Specialize in 
High Grade Color Printing 


Catalogs and Trade Publications | 


MAILING LISTS 


GET OUR FREE 
REFERENCE 


BOOK and 
MAILING 
LIST CATALOG 


Gives counts and prices on accur- 
ate guaranteed mailing lists of all 
classes of business enterprises in 
the U.S. Wholesalers—Retailers 
— Manufacturers by classifica- 
tion and state. Also hundreds of 
selections of individuals such as 
professional men, auto owners, 
income lists, etc. 


WRITE TODAY 
FOR YOUR COPY 


R.L.POLK&CO. 


Polk Bidg.— Detroit, Mich. 


Branches in Principal Cities 
World's Largest City Directory Publishers 


Mailing List Compilers. Business Statis- 
tics. Producers of Direct Mail Advertising. 
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Albers Bros. Milling Co 
Amburgo Corp 


American Corn Millers’ Federation................ 47 
American Dry Milk Institute.......0.0..00.000008 8 
American Research Produ 26 
Farms CO 6 
Blatchford Calf Mac 39 
54 
5 
Classified Advertisements 56 
Core CO. 48 


Denver Alfalfa Milling & Products Co 
Des Moines Oat Products Co 
Deutsch & Sickert Co 
Doughboy Mills, Inc 
Duplex Mill & Mfg. Co..... 
Eastern Grain Elev. Corp 
Feed Supplies, Inc..... 


Fredman Bag Co.... 55 
General Biochemicals, Inc.. - 90 
General Distributing Co......... 57 
J. J. Gerber Sheet Metal Works 48 
S. W. Hayes Hatcheries .. 54 
Hiawatha Grain Co OO 
Hotel Fontenelle ............ 58 
Hotel Imperial ..... 58 
T. E. Ibberson Co 
Iodine Educational 51 
Jersee Company > 
Kasco Mills, Inc 52 
King Midas Flour Mills 60 
La Budde Feed & Grain Co..............cccsssscsssseees 42 
Lapp Laboratories, Inc 47 
Limestone Products Corp. of America............ 16 
Maney Bros. Mill & Elevator Co.............:c00 56 
Marblehead Lime Co — 
Mathieson Alkali Works 46 
McMillen Feed Mills, Inc 21 
Morton Salt Co 58 
Murphy Products Co 59 
National Food Company 52 
National Molasses Co 48 
Oil Co 19 
J. Neahr & C 35 
Northeast Feed Mill........ 56 
Northern Milling Co..... 47 
Northrup King & Co 34 
Nutritional Research Laboratories, Inc......... 56 
L. L. Olds Seed Co..... 
O & M Seed Co 
Page Seed Co 


R. L. Polk & Co 
Philip R. Park, Inc 
Pecos Valley Alfalfa Mill Co 
Chas. Pfizer & Co 
Prater Pulverizer 
Purina Mills, Inc 
Quaker Oats Co 
The Riebs Co 
Ryde & Co 
Dr. Salsbury’s Laboratories 
Sargent & Co 
Soya Processing Co 
E. R. Squibb & Sons 

E. Staley Mfg. Co 
A. L. Stanchfield & Co 
Strong Scott Mfg. Co 
Superior Packing Co..... 
Sunset Feed & Grain Co 
Swift & Co 
Syntha Products Co 
Tennant & Hoyt Co 
Toledo Soybean Products Co 


Virginia-Carolina Chemical 45 
Wabasha Roller Mills Co 55 
Werthan Bag Corp 50 
White Laboratories, Inc 41 


Firms that spend money to build good will are 
less likely to do anything that might nullify the 
effect of their advertising than firms making no 
such investment. It will pay readers to trade with 
The Feed Bag advertisers. 
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OUR advertisement on Universal 

Cardboard Feeders will stay with 

your feed while it is in use. 
Every time a feeder is filled the poul- 
try raiser sees your ad—every time he 
looks at his chicks your name is seen. 
More than 6,000 dealers are using 
Universal Feeders to stimulate sales. 
Tests have proven that chicks will cat 
more of your feed from Universal 
Fecders than from other types. Sani- 
tary—less contamination— they enable 
your customers to receive best results 
from your feed. Your customers’ 
chicks do better when they have more 
good feeding space. One thousand 
feeders, with your advertisement, can be 


purchased for $38. Dealers report their 
customers ask for them. 


Write Today for Full Information 


Generar Co. 
NEWTON, KANSAS 


Wooster Brand 
Soybean Oil Meal 


41% Protein 
4% Fat 


Expeller 
Processed 


Improved 


Quality 


Try It 
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SOYA PROCESSING CO. 


505 PALMER ST. TEL. 59 
WOOSTER, OHIO 


LEADING 
DEALERS 
DEMAND 


“SUPREME” Brand 
CONDENSED BUTTERMILK 


Because: 


1. The QUALITY is perfect. 
2. The PRICE is right. 
3. Our SERVICE can't 

be beat. 


WIRE OR WRITE FOR QUOTATIONS 


“THE GENUINE IN THE 
CONDENSED & YELLOW 
BUTTERMILK BARREL” 


| Herbert K. Clofine° 


Building Philadeiphia, Pa. 
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Aduertiszena atten it Leaves ag 
WERSAL 
R 
| 3 
: 
54 1 
56 
49 
56 
| ws 0 | a BUTTERMILK BILL te 
5 
‘ 


Your BARLEY 


Brings top prices at Riebs. 


Ship us your next car and — 
THE HOTEL 


She Cnterin of Fomovow 
reliable and expert service Delving into the future. the designers of the 


recreated Fontenelle have set the style for the 
hotel of the next decade. Beauty and comfort 
are emphasized in the new features and in 
the new interiors throughout the hotel - 


let us demonstrate our 


é including lobbies. guest rooms. dining and 
entertainment rooms. and the convention facil 
ities =all of which depict the fashion of 1940. 
HOTEL 
THe RIEBS CO. 
Grain and Stock Exchange OMAHA. NEBRASKA 
MILWAUKEE WISCONSIN 


econoMY PLUS ‘|| MORTON’S SALT 


@ CONVENIENCE 


00 @ and COMFORT 
Highest Quality 


FOR SINGLE ROOM WITH BATH 


Double Room from $3.00 


New York offers no greater hotel value than the 
imperial-convenient to everything and providing the 
= utmost in living accommodations at unusually reason- 
\ able rates. A step from Fifth Avenue, Empire State 
_ Building, Department Stores and main transit lines. 
PLAN NOW TO VISIT 1940 WORLD'S FAIR 


HOTEL 


IMPERIAL 


LOCATION 


ONE BLOCK FROM 
PENN STATION 


Prompt Service 


MORTON SALT COMPANY 
MILWAUKEE WISCONSIN 
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EXTRA 
PRIZES & PROFITS 
FOR 1940 


It’s our 20th Anniversary — 
BUT we're giving our dealers 
the presents. Right now you 
et EXTRA valuable prizes 
besides bigger profits if you 

i And what gifts they 
are! You choose from this big 
catalog full of fine merchandise 
ing goods—jewelry—electrical 
goods. Given to you A 
when you handle Murphy’s 
Concentrates. Send for this big 
premium catalog and see for 
It's free for the 
asking. Write for it today! 


CATALOG 


= 


x By our Educational F 
0. . eed Broadcasts e 
over WLS—Chicago, WHO—Des ail 


WwWowo— 
O—Fort Wayne, showing farmers the advantages 


of balancing up thei 
eet . p their home grown feeds with Murphy’s 


No. 2 


Free Sampl 
x 0. 3 a ples That Help Sell BIG Orders Right 


7” : inging straight Grain Feeders to your stor 
usiness you are not now getting. . 


¥ Make Your Own F 
0 eeds From Ti 
* Formulas. Keep Your Plant Help Diep Tested | 


No. 5 More Help From Better Trained Salesmen ! 


MURPHY PRODUCTS CO., Burlington, Wis. 
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FLOUR 


THE WHEAT 
CG Only the finest spring wheat, carefully selected and accu- 


mulated through the facilities of our hundreds of elevators 
scattered throughout the best wheat producing sections of 
the Northwest, is used to make King Midas flour. 


THE FLOUR 
G Regardless of price trends or business conditions the con- 


stant, never-failing quality of King Midas flour never varies. 
Made in modern mills under strict laboratory control it is 
the product of an organization proud of its reputation for 
making the finest family flour. 


OUR POLICY 
G King Midas policy always protects the independent mer- 


chant and permits us to co-operate with our dealers to the 
fullest possible extent. Our dealers know that King Midas 
service can be depended upon without fail for either straight 
or mixed cars. 


YOUR PROFIT 


The quality of King Midas flour attracts and holds a class 
of trade that price-cutters cannot tempt from you and as 
sures steady, profitable, repeat business. You can always 


recommend King Midas flour to your customers—confident 
in doing so you are offering the finest flour the market 


affords. 


KING MIDAS FLOUR MILLS 
MINNEAPOLIS, MINNESOTA. 
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